ADVERTISER’S WEEKLY -_ HULTON SUNDAY—FURTHER DETAILS: 


FRIDAY, FEBRUARY 3, 1956 COPY 


Registered at G.P.O. a8 a Bewmpaper. MORE PRICE AND RATE Ss 


Advertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


By far the highest circulation in the general 
photogravure weekly field. The highest home- 
delivered sales of all general weeklies. 


Brilliant, imaginative editorial presentations by 
famous writers, week after week. 


> A loyal family readership who have confidence in 
its pages, editorial and advertising alike. 


» The lowest cost per 1,000 readers of all general 
photogravure weeklies. 


ABC WEEKLY NET SALES 
JULY—DECEMBER, 1955 


1,132,182 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96/98, LONG ACRE, LONDON, W.C.2, 
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PP 
SIGNCRAFT 


LETTERPRESS 


and Typography 


SWINDON SIGNCRAFT LTD. 


Swindon 3282 


PR AIM FOR ~ 


IPA BOOK 


A 32-page booklet, In the 
Interest of the Advertiser, “de- 
signed to do a public relations 
job for advertising,” for the 
Institute of Practitioners in 
Advertising, and for its member 
agencies, has been published by 
the Institute. About 5,000 copies 
have been ordered by member 
agencies for distribution to their 
clients. 

The booklet explains the quali- 
fications and standards of con- 
duct expected from __ service 
agencies that are members of the 
Institute; it tells advertisers the 
points to consider when choosing 
an agency, and describes the ser- 
vices which the Institute offers 
to member agencies and their 
clients. 

The instruction and examina- 
tion of students, negotiations with 
other organisations, the legal, re- 
search, public relations, and 
information departments, the 
library, and the appointments 
register are among the activities 
and resources of the Institute 
described in the booklet. 


‘Sell—or give away 


house journals?’ 


There were in Britain to-day 
several hundred house journals 
in newspaper and magazine for- 
mat, printed in a variety of styles 
and often employing colour, 
Bryan Samain, editorial manager 
of Ingot News and Ingot Maga- 
zine (Richard Thomas and Bald- 
wins Ltd.), told the Institute of 
Public Relations last week. 

A point of controversy about 
them, he said, was whether or not 
they should be sold or given 
away. The wy were given 
away, but he thought that they 
should be sold, if only at a nomi- 
nal price, because selling was an 
— way of gauging reader- 
ship. 


NnORPOUK 


To The Editor .. 


Broader horizon 
for ad managers 


Sir,—Was it fair of “Salesman” 
(January 6) to pick on a single 
item of Mr. Rose’s speech to the 
Regent Ad Club? True, the 
advertising manager of to-day is 
not a “bright boy full of slick 
ideas,” but neither is he but “a 
clerical, if knowledgeable link 
between agent and client” as 
“Salesman” implies. 

I seem to remember Mr. Rose 
describing, towards the end of 
his fascinating address, the adver- 
tising manager of to-day “thrilling 
to the rise and fall of sales and 
profits in a wider front and with 
broader horizons than ever his 
predecessors enjoyed, exchanging 
the joy of creating single adver- 
tisements or series for the greater 
satisfaction of directing a whole 
group of campaigns, each playing 
their part in developing and ever 
increasing business both at home 
and overseas.” 

This is a truer picture of the 
advertising manager of to-day, as 
I know from my own experience. 
I have progressed myself from be- 
ing an “all-rounder” to an ad- 
ministrator, and can say it is far 
easier to write copy oneself than 
to get others to do it! 

Administration which involves 
using the creative ability of others 
is not only much harder work, 


THIS WEEK 
Photograph of the Month—page 26 


NEXT WEEK 
Commercial Spotlight, by Teletaster 


but it carries a burden of re- 
sponsibility that the ely cre- 
ative man can never fully appre- 
ciate. It is one thing to be 
proud of a clever advertisement 
of campaign, and quite another 
to face the facts in the accounts 
of sales and profits. 

F.LA.M.A. 
(Name and address _— ) 


BR neil resorts 
photographs 


Sir, — It was stated in your 
January 13 issue that “British 
Transport is planning to remove 
out-of-date pictures and photo- 
graphs from its railway carriages. 
This follows a complaint by the 
Association — of Health and 


Pleasure Resorts that many obso- 
lete displays were still being used 
to publicise resorts On passenger 
trains.” 

In order to remove any misun- 
derstanding, I should like to point 
out that the policy of substituting 
pictorial prints for photographs 
in railway carriage panels was 
initiated some years ago; in fact, 
this policy had been adopted by 
at least one of the former rail- 
way companies before nationali- 
sation. 

Although we have been glad to 
have the views of the Association 
of Health and Pleasure Resorts 
on this subject, and to maintain 
friendly relations with that body 
as we do in many ways, it is in- 
correct to say that there has been 
any change in policy, or that any 
special action has been con- 
sidered necessary as the result 
of any representations by the 


Association. 
J. H. BREBNER. 
Public relations adviser. 
British Transport Commission. 


Read—or scan? 


Sir,—In the advertisement for 
Time and Tide (ADVERTISER'S 
WEEKLY, January 20, page 27), 
the play on the words “Readers— 
or—Scanners”” is most intriguing, 
and certainly gives one food for 
thought. 

Surely “readers” are merely 
those who “read much,” whilst 
Chambers 20th Century Diction- 
ary gives the definition of “scan” 
as “to examine carefully: to 
scrutinise.” 

Personally, we prefer to think 
that our clients’ advertisements 
come before the latter class. 

W. D. Bryan 
Senior Publicity Service, 
27, Bellevue Street, 


Swansea 
Power of TV? 
Sin, — A. S. Mendelssohn 


(January 20) was sufficiently in- 
terested in the TV commercials 
to write to you about the prepon- 
derance of “cold” products (in- 
cluding Crookes Halibut Oil) that 
were featured one night. 

As we have no commercials at 
all on TV, this successful impact 
poses an interesting problem for 
future campaign planning. 

_ Such is the power of advertis- 
ing! 
MICHAEL CARROLL, 
Advertising manager. 
Crookes Laboratories, Ltd. 
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SILK SGREEN 


SWINDON SIGNCRAFT LTD. 
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‘Double-bed size’ 


was too small 


Bournemouth magistrates con- 
victed a Bournemouth trader for 
false use of the description 
“double-bed size” applied to 
Witney blankets. Total penalties 
of £220 16s. were imposed, for 
this and for false use of the 
expressions “silk” and “down.” 

The prosecution, which was 
against Lancashire House & Co., 
Ltd., of Bournemouth, was 
brought by the Retail Trading- 
Standards Association under the 
Merchandise Marks Acts. 

The court was told that the 
recognised minimum size of a 
double-bed blanket was 80 in. by 
96 in., and those advertised by 
Lancashire House & Co., Ltd., 
were only approximately 68 in. 
by 87 in. 


Drop in cinema 


attendances 


A fall in cinema attendances 
was revealed by Mr. Peter Thor- 
neycroft, President of the Board 
of Trade, in reply to a question 
in the House of Commons. He 
said that the average attendances 
for 1954 and 1955 were as 
follows: first quarter 1954, 
25,051,000; 1955, 23,778,000; 
second quarter, 24,770,000; 
23,667,000; and third quarter, 
25,927,000 ; 22,200,000. 


‘Out of the rut’ 


Kenneth Horne was the chief 
guest at a luncheon meeting of 
the Association of Circulation 
Executives at the Connaught 
Rooms last week. Mr. Horne, 
who is managing director of the 
British Industries Fair, explained 
how the board was trying to get 
the Fair “out of the rut.” 

He said they had increased 
their publicity this year and had 
-_ out thousands of direct mail 

ots. 
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All good things happen in threes: 


1. January st. Opening of our Continental office. 


2. January 2nd. The Milhado Organisation obtains the 
sole representation of LE FIGARO. 


3. February ist. THE MILHADO ORGANISATION TAKES 
OVER THE SOLE REPRESENTATION OF 
SWEDEN’S LARGEST NEWSPAPER 
STOCKHOLMS-TIDNINGEN AND OF 
AFTONBLADET. 


The Milhado Organisation is very proud 
that another of Europe’s most important news- 
paper groups have decided to entrust them 
with their interests in the United Kingdom. 

We will continue to give the well-known 
Milhado service to all advertising agencies and 
export firms interested in foreign advertising. 
With Sweden added to the countries, in which 
Milhado represents leading newspapers, our 
organisation can now give a complete cover- 
age in every European country. 


ALBERT MILHADO & CO LTD 


140 Cromwell Road, London, S.W.7. Telephone: FREmantle 8592/3 
THE WORLD'S LARGEST PUBLISHER'S REPRESENTATIVES 
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CONCENTRATION 


and 


Ss & EE: A Dp 


The Northern Echo, with a circulation of 110,294, 


is the only local morning newspaper for a vast area 
of north-eastern England. 


About 17,647 copies or 16% of the total sale enter 
the households of Darlington, where the Echo is 
published; this represents a concentration of 

over 69.7% of the families in the town. 


The remaining 84% is spread among households 
from the Tyne to the West Riding, from the 
upper da‘es to the North Sea. . This is one of 

the most prosperous parts of the country, where 
the heavy industries include coal-mining, steel- 
works, bridge building, shipyards, textile mills and, 
not least, agriculture. Many Northern Echo 
readers are engaged in these trades, where output 
is rising and wages are high. 


Advertisers will find the columns of the Northern 
Echo an economical and rewarding medium for 
reaching these prosperous people. 
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ROAD T0 
DISASTER 


If the dispute between the workers 
and master printers were to 
lead to a prolonged stoppage 
it would mean the death of 
some journals and disaster for 
smaller publishing houses. 


the ‘Weekly’ 


Owing to the print difficulties, this 
issue of “Advertiser’s Weekly” 
has had to be limited in size. 
Regular features have had to 
be dropped or condensed and 
news stories have had to be 
held over. 


ance, we have made available 
to advertisers as much space as 
possible. But many have been 
disappointed. 

We should like to thank all our 
advertisers and readers for 
their understanding and co- 
operation, and to apologise for 
inconvenience caused by size 
limitation and the late publica- 
tion which ts inevitable. 


TO NATIONALS 


NPA protest at ad typesetting 


instruction to LTS chapels 


REARS that the dispute between the London Typographical 
Society and the London Federation of Master Printers 
might have repercussions on the London national morning 
and evening newspapers developed this week. 


The Newspaper Proprietors’ 
Association is understood to have 
protested to Robert Willis, — 
general secretary of the LTS, 
against an instruction to NPA 
chapels not to set advertisements 
normally pre-set by trade houses. 

I 


As we went to press on Wed- 
nesday, the LMPA were meeting 
to discuss their attitude following 
the assertion of Mr. Willis that 
the LTS were “determined to 
continue the struggle.” 

This statement amounted to a 
clear rejection of the LMPA’s 
‘appeal for print workers to aban- 
don the “work-to-rule” and 
limited overtime tactics which 
they have used in their campaign 
for higher wages. 

In ndon the situation was 
tense as the likelihood of a com- 
plete stoppage grew. 

In the provinces publishers 
were facing up to continuing pro- 
duction under grave difficulties 


>— 


following the joint announcement 
by the Newspaper Society and the 
British Federation of Master 
Printers that the similar methods 
used by the Typographical Asso- 
ciation to press their wage claims 
must be met by “united action” 
—even to the extent of closing 
down. 


In the meantime, the statement 
called for a firm front on the part 


NEWSPAPER ADVERTISING 
CONFERENCE 

The organisers of the News- 
paper Advertising Conference say 
that if the printing dispute con- 
tinues in its work-to-rule, limited 
overtime form, the event will be 
held as planned at Leamington 
Seen’ anit is aoe Two 


of the employers, with production 
being maintained as far as 
possible. But, it added, the joint 
labour committee should be 
authorised to decide at short 
notice the action to be taken. 
Mr. Willis said on Tuesday 


General Alfred Gruenther, Supreme 

Commander, Allied Powers in 

Europe, speaks as st. of honour 

at the sixth ann dinner of the 

Institute of Public Relations. tory 
overleaf.) 


after a meeting of 5,000 LTS dele- 
gates that his executive 
received the assurance of the 
support of union delegates. 
£200,000 had been made y for 
use in London as lock-out pay, 
if needed. 

The Association of Correctors 
of the Press has also entered the 
dispute in the London area. Its 
members are now adopting a 
"sag of non-co-operation and 

ve been instructed not to work 
any extensions of overtime. 

The situation in which pub- 
lishers are now finding themselves 
has been summed up this week by 


@ Continued in Stop Press 


3, CLEMENT'S INN, LONDON, W.C.2. 


y.. EVERY week in EVERY department of 
EVERY Local Authority in Great Britain 


EVERY Chief Officer reads 


Tel: Holborn 2827-6817-2447. 


™ MUNICIPAL JOURNAL 


COVERS A £1500,000,000 MARKET{ 


“Grame: Munijournl, Estrand, London 
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‘PR CAN CREATE DEDICAT ION “7 FREEDOM 


‘Need for proper education’ 
General Gruenther tells IPR 


After reviewing the balance of military power between east 
and west, General Alfred M. Gruenther, Supreme Allied 
Commander in Europe, told the Institute of Public Relations 

at their annual dinner last week how public relations could 


help i in the problems of NATO. 


In _ the 
Harrods’ 
window display the new book about 
= amous dancer issued by Burke 
ublishing Company is featured. 


right-hand 
“Homage 


section of 
to Pavlova” 


Pavlova book 
on display 


Coinciding with the 25th anni- 
versary of the death of Pavlova, 
Burke Publishing Co. have issued 
a book on the great dancer. 

To see the Gala Performance 
at the Stoll Theatre last week, 
attended by celebrities of the 
diplomatic world, TV, radio and 
publishing, Harold S. Starke, 
director of Burke Publishing Co., 
invited a number of friends. His 
guests included A. H. Franks, 
who had edited Pavlova in colla- 
boration with members of the 
Pavlova Commemoration Com- 
mittee; S. T. Hyde, publicity 
manager, W. H. Smith & Son 

: treasurer, 
Booksellers’ Association; Miss 
Pat Hudson, of W. F. Hudson 
Ltd., Birmingham; and Philip 
Zimmerman, governing director 
of Business Publications Ltd. 

A small display of the book in 
the foyer attracted much atten- 
tion. Copies of the book have 
also been featured in a Harrods’ 
window display. 


He said PR could assist to build 
confidence in the western alliance 
and to create a spirit of dedica- 
tion to the cause. People in the 
west must be dedicated to free- 
dom and civilisation, and this 
could be achieved only with 
proper education. 

Explaining why he was at this 
function, General Gruenther paid 
tribute to Stuart Chant, one of 
the first members of the Institute 
and a publicist with the Rank 
Organisation before he went to 
SHAPE. 

“I would go a long way to do 
anything for him. He has done 
great work for me,” said the 
General. 

Proposing “International Rela- 
tions,” Maurice J. Buckmaster, 
president of the Institute, spoke of 
the part that public relations men 
and women all over the world 
have to play in the promotion of 
international understanding. 

“We have a powerful weapon 
—the influencing of the minds of 
all those who can and will listen,” 
he said. 

There were misguided people 
who belittled “the art and profes- 
sion of public relations.” General 
Gruenther was not one of these. 

He knew that only by 
forthright and honest public 
relations could the west—and in 
due course the east—be brought 
together for one common 
purpose. 


ITA claim ieiithinds 


Wherever viewers are free to 
choose, the average audiences for 
commercial televisiom are now 
twice as large as those of the 
BBC, the Independent Television 
Authority claims, In the last 
week for which audience research 
figures are available, January 9 to 
15, the figures show that the ITA 
audience for viewing as a whole 
in the 650,000 Band I-Band III 
homes rose to 66 per cent. 


TO-MORROW:S TOPICS 


@ Two more new British wines 
will be on the market soon. 
They will be backed with heavy 
advertising. Media will include 
commercial television. 

@Sign of the development of 
public relations in Ireland: The 
Department of Agriculture is 
to appoint a PRO to maintain 
contact between the Govern- 
ment, farmers and the press. 

@In Scotland the National 
Farmers’ Union is planning 
improved publicity to eliminate 
misunderstanding of farming 


@ Renewed assaults on advertis- 
ing are planned to start when 
the Monopolies Bill is intro- 
duced to Parliament this month. 
Critics may emerge on both 
sides of the House. 

® Another American agency is to 
open a branch office in Britain 
soon. 

@A big fashion journal is to 
stage an exhibition of the 
work of its photographers, 
with the aim of obtaining more 
work for its studios. 


ROUND TABLE 


All the traditional fun—and no speeches—made the annual gala of the 
Press Advertisement Managers’ Association, held at the Connaught Rooms, 


London, last Friday, 
social season. 


one of the most enjoyable events in the advertising 
Seen here with PAMA chairman Arthur Preston and his 


wife are (left) Clifford Harrison, president, Incorporated Society of British 


Advertisers and (right) Victor Salier, OBE, joint managing director 
Over 380 attended the gala. 


Telegraph.” 


‘RADIO TIMES’ UP BY 600,000 


“Belfast 


SLIGHT ABC INCREASES 
ON 1954 FIGURES 


Latest ABC figures for July-December, 1955, continue, for the most 
part, to compare fairly well with those for the corresponding period 
ending a year ago, while tending to be rather below those for the first 


half of 1955, 


A remarkable increase has 
been registered by Motor Sport, 
whose latest total of over 84,000 
is nearly 8,000 aboye the figure 
for twelve months earlier. 

The Radio Times figure for the 
whole of 1955 is 8,800,715, as com- 
pared with 8,223,612 for the pre- 


vious year. The Practitioner's 
figures are: July-December, 1954, 
rest January-December, 1955, 


The totals for Home Counties 
Newspapers group are: July-Decem- 
ber, 1954, 134,352; January-June, 
1955, 143,765; July-December, 1955, 
142,655. 


News of the World 
Reynolds News ... 
Punch 


tiser oe ° 
Bournemouth Times series hin 
Economist.. 

Field... 
Investors’ C hronic le 
dy =f 


Evesham Journal and Four Shires ““Adver- 


Motor Sport . 

Tail Wagger Magazine 

TV Comic.. 3 

208 and View 

Scottish Home and Country 


Shooting Times and C. mma Magazine... 


Business 

Child Education.. 
Teachers’ World... 
Woodworker . 
Electrical and Radio Trading 
Ideal Home mt 
Melody Maker . 
Mickey's Weekly 
Poultry Farmer ... 
Everywoman 
Kine Weekly 
Mother 


The following figures 


for the 


papers in this group give the July- 
December, 1954, figures, followed by 


those for 


July-December, 


1955: 


Luton News, 39,064, 40,778; Luton 


Pictorial, 
Telegraph, 


16,027, 
25,079, 


16,301 ; 
28,687 ; 


Saturday 
Herts 


Pictorial, 9,935, 10,713; West Herts 
Post, 13,704, 14, a . Bucks Adver- 
21 . 


tiser, 


9,212, 
Borough Ga .. 


"$541, 


Dunstable 
6,083 ; 


Harpenden Free Press, 3,024, 3,137; 


Beds & Bucks Observer, 
6,937; North Bucks 
Bletchley 


2,641; 
3,401, 3,647. 


Times, 
District 


6,776, 
2,589, 
Gazette, 


Latest list of figures: 


July-Dec., 
1954 


... | 8,073,622 
| 602,323 | 


145,276 


22,575 


38,498 | 


50,076 
34,646 
82,484 
76,424 


Jan.-June, 


1955 


7,971,020 | 
579, 180 | 


149,958 


22,775 
40,274 
54,162 
35,687 
27,359 


| 


July-Dec.., 


1955 


% con 981 
10,450 
1a 573 


77,458 
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Mr Rising Price 


strikes again 


The “Daily Express” and 
the “Daily Mail” are to in- 
crease their selling price from 
14d. to 2d. on Monday. 

These papers were the only 
two national dailies to con- 
tinue selling at 14d. when 
the “News Chronicle,” “Daily 
llerald,” and “Daily Mirror” 
raised their prices to 2d. last 

August. 
ee ereee 


AP to close 
68-year-old 


‘Answers’ 


The oldest of the Amalgamated 
Press Ltd. journals, Answers, is 
to cease publication with the issue 
of February 25. Amalgamated 
Press state that the “increased 
cost of printing due to the con- 
tinual rise in wages and salaries 
has made this decision to close 
down unavoidable.” 

Founded in 1888 by Alfred 
Harmsworth, who later became 
Lord Northcliffe, it was first 
called Answers to Correspon- 
dents. The title was abbreviated 
to Answers in 1890. It was an 
entirely new type of magazine at 
that time and was devoted to 
answering queries from readers. 

Answers will be incorporated 
into the title of Everybody's. 

The last issue of Home Com- 
panion, another Amalgamated 
Press periodical, will also be that 
dated February 25. After that 
date the title will be incorporated 
into Women’s Companion. 


House calls 
‘smalls’ battle 


Another shot in the battle be- 
tween the three Dublin evening 
newspapers for prepaid advertise- 
ments has been fired by the 
Evening Press. This is a house- 
to-house delivery of order forms 
and circulars directing particular 
attention to the “Domestic Help” 
and “Articles for Sale” columns. 


BIF invitations out 

The first of 90,000 invitations 
to the British Industries Fair, 
which opens this month at Earls 
Court, London, are now being 
sent to business men throughout 
Britain. With them afe folders 
giving information of what pro- 
ducts will be shown by the 500 
exhibitors. 
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HULTON’S ‘SUNDAY STAR’ AT 4d 


Newspapers’ 
future ‘lies 


in colour’ 


Further details of the proposed 
new Hulton Press Ltd. Sunday 
newspaper in colour were an- 
nounced this week. At a press 
conference Edward Hulton de- 
scribed the project as “a revolu- 
tion in printing and publishing 
and a technological advance.” 

The paper will be called the 
Sunday Star and will sell at 4d. 

Hulton’s general manager 
Vernon Holding said: “Mr. Hul- 
ton now feels that the time is 
right for Hulton Press to re-enter 
the newspaper business. He 
firmly believes that the future lies 
in colour. Magazines have it and 
so has the cinema. The only field 
which is lacking colour is news- 
papers.” Reginald Levi of House- 
wife has been appointed advertise- 
ment manager of the Sunday Star 
and is at present working out a 
rate card. The paper will be 
edited by the Rev. Marcus 
Morris. 

London headquarters 

It was hoped to launch the 
paper early this summer. Head- 
quarters will be in London. 
although the paper will be printed 
by photogravure in Liverpool 
and published in Manchester. 

Specially-built machinery rely- 
ing mainly upon electronics will 
be used along with new and 
original production techniques. 

The launching of the new paper 
will be backed by extensive adver- 
tising. “The campaign will prob- 
ably ibe the biggest we have yet 
seen,” said Mr. Holding. 

The Sunday Star will” be tabloid 
in size. The print order will be 
guaranteed to advertisers, with 
an initial sale of one million. The 
paper will carry approximately 
four pages of colour in a 24-page 
issue. Colour advertisements will 
also be carried. 


Chartreuse contest 


Five hundred out of several 
thousand licencees  circularised 
entered a “How would you sell 
him Chartreuse?” competition 
organised by Mark Gilbey & 

They were asked to write 
conversation captions to a picture 
Strip showing a waiter persuading 
a diner to take the liqueur with 
his coffee. First prize was a trip 
to France to see how Chartreuse 
is made. 


‘Reader’s Digest’ rates, circulation up 


The Reader's Digest is to raise 
both its guaranteed monthly 
subscription figure and its adver- 
tisement rates. As from July, 
the average net monthly sale will 
go up by 100,000 to a guaranteed 
figure of 1,100,000. 

To offset the all-round increase 
in costs, the advertisement 
rates will rise, as from July, as 


follows : Full page, black and 
white, from £625 to £750; four- 
colour page from £750 to £900; 
half page from £350 to £425 
(£450 full colour), Alison Grey 
Buy-Lines from £175 to £200. 
Current space reservations will 
hold at existing rates up to and 
including the September issue. 


Independent Newspapers Ltd. photograph. 


Thomas F . O Higgins (left), Minister for Health, watches outgoin 
Arthur E. Snow invest Walter S. Douglas as 1956 chairman of t 


chairman 
Associa- 


tion of Advertisers in Ireland at the annual dinner. On the right is Albert 
Price, honorary secretary. 


Irish Minister gives 


cure ad 


warning 


OFFICIAL POWERS MAY BE USED 


A warning that it might be necessary to invoke powers to 
control advertising of “cures” for conditions such as cancer 
or tuberculosis was given by Minister for Health, Thomas F. 
O’Higgins, when proposing the toast of “The Association” 
at the fourth Annual Dinner of the Association of Advertisers 
in Ireland at the Shelbourne Hotel, Dublin, on Wednesday 


of last week. 

He said that fortunately such 
advertising was very rare, but it 
could do harm—if not direct 
physical harm, it might cause 
people to defer seeking proper 
medical advice. There was power 
in the Health Act for the control 
of advertisements relating to 
medical preparations, but it had 
not been used up to this time. 

Mr O'Higgins said that in the 
present age of widespread and 
continuous advertising the Asso- 
ciation fulfilled a very useful 
function in advising its members 


A presentation of a silver inkstand 
in the form of a casket, to mark the 
twenty-first anniversary of his presi- 
dency of the Press Club, to Colonel 
The Lord Astor of Hever, took 
place at a special members’ night 
dinner at the Press Club. The pre- 
sentation was made by Trevor Evans 
(right), chairman of the Press Club. 


The ABC net sale figure for 
ADVERTISER’S WEEKLY 
~98 the July-December period 


10,316 


net sale of any 


the largest 
journal devoted to advertising 
and marketing. 


on how they might operate to the 
best advantage. 

Advertising in Ireland, for the 
most part, was not only highly 
efficient, but honest and con- 
scientious, he said. 

The Association’s honorary 
secretary, Albert Price (adver- 
tising manager, W. D. and H. O. 
Wills, Dublin), reported that at 
the annual meeting held earlier 
in the day the outgoing members 
of the council had been re-elected 
and Walter S. Douglas (sales 
director, Lamb Bros.) was named 
chairman for 1956. Mr. Douglas 
was formally installed as chair- 
man by Mr. Snow. 

Guests included F. W. Padbury, 
Irish Association of Advertising 
Agencies; Michael B. Kenny, 
vice-chairman, Advertising-Press 
Club, R. R. Yates Hale, secretary, 
Dublin Newspaper Managers’ 
Committee; H. E. F. Hall, presi- 
dent, Federation of Irish Manu- 
facturers; and Melville Miller 
(advertisement manager, Irish 
Times), chairman, Publicity Club 
of Treland. 
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Pearl & Dean plan production 


with 
a4 HUGHIE 


Martin Frew (above), production 
manager, McInnes Thomson Lid., 
advertising agency, Glasgow, won 
£32 as a contestant in the Lucozade 
“Double Your Money” radio pro- 
ramme recorded at the Empire 
Theatre, Glasgow. He took vocabu- 
lary as his subject. 


RESORTS 
POSTPONE 
AD PLEA 


Because of the rating revalu- 
ation now in process, the Asso- 
ciation of Health and Pleasure 
Resorts decided, at its annual 
meeting in London last week, to 
defer until next year the con- 
sideration of whether to seek 
amended legislation to enable 
smaller resorts to increase the 
amounts they are permitted to 
spend on advertising. 

It was pointed out that until 
the revaluation was completed, it 
was not possible to estimate the 
proceeds from the 3d. rate which 
resorts are entitled to spend on 
publicity. 

The Association also decided to 
ask its Holiday Resorts Group in 
Parliament to considef what 
steps to take with regard to the 
additional burden falling on re- 
sorts through the increase in the 
printed paper rate announced in 
the Autumn Budget. 


Men’s wear show 


An Exhibition of Men’s Wear 
tun by the British Man-Made 
Fibres Federation is now being 


held at Hamilton House, 138 
Piccadilly, W.1, London head- 

rters of the Federation, until 
riday, February 17. 


unit in Birmingham 
NEW BRANCH OFFICE OPENED 
Advertising men from Birmingham and the Midlands were 


among the guests at the opening in Birmingham of a new 
branch office by Pearl and Dean Ltd., which was preceded 


by a 


special show of the prize-winning films at the 1955 


Advertising Film Festival at Monte Carlo. 


The new offices are on the 
ground floor of Beaufort House, 
a new, recently opened multi- 
storey building in Newhall 
Street, in the centre of the city. 

Advertising managers, agents, 
executives and clients were re- 
ceived by Colin Laird, managing 
director of Pearl and Dean 
(Screen Advertising) Ltd., and 
Ted Branson, Midland manager. 


Improving service 


Mr. Laird said that the Birm- 
ingham office had been opened 
in order to provide an improved 
service for the advertising com- 
munity and the cinema trade, 
and would be able to deal with 
every aspect of screen advertis- 
ing. Eventually they would have 
a production unit in  Birm- 
ingham. 

At the special showing of 
Festival films at the Forum 
Cinema, Mr. Laird deputised for 
Ernest Pearl, president of Inter- 
national Screen Advertising 
Service. 

A. B. M. Taylor, sales man- 
ager of Pear! and Dean (Over- 
seas) Ltd., said that ISAS was 
going to play an_ extremely 
important part in the export 
programme of this country. 

” * * 


Screen advertising was a 

werful aid to the sale of 
British goods overseas Mr. 
Taylor emphasised at a similar 
showing of prize-winning films at 
the 1955 International Advertis- 
ing Film Festival, Monte Carlo, 
in Manchester. 

Throughout the world, 300 
million people visited cinemas 
every week, providing advertisers 
with a relaxed, captive audience, 
he said. 

He gave the cost of film ad- 
vertising per 1,000 viewers in 
Nigeria as 4s. 3d., in Hongkong 
3s. 6d., and in Malta 4s. 11d. 

A large gathering of adver- 
tisers and advertising agents was 
welcomed to the showing by 
Colin Laird, managing director 
of Pearl and Dean (Screen Adver- 
tising) Ltd. 

A similar screening took place 
in Leeds last week. 


Fruit ads urged 
E. Hickling, president of the 
National Federation of Fruit and 
Potato Trades Ltd., said this 
week that the fruit trade would 
profit by a nation-wide advertis- 


ing campaign such as_ those 
adopted by the milk and fish 
trades. 


‘Preposterous’ prosecutions over 
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Allen’s basic rate 
up 1s 6d a week 


As reported last week, 
David Allen & Sons Ltd. have 
issued an increased scale of 
minimum charges, necessitated 
by the “continually increasing 
costs of operating our ser- 
vice.” 

The basic minimum price 
for 52-week orders of 6s. 6d. 
per 16-sheet space per week 
has been increased to 8s. for 
standard service sites, and for 
special service sites the basic 
minimum price for 52-week 
orders has been increasec 


from 7s. 6d. to 9s. per 16-sheet 
space per week. 

The description “solus and 
special service” has now beer 
altered to “special service,’ 
and the provision of minimum 
numbers has been discon. 
tinued. 


Maryland film fail 


The manufacturers of Maryland Cookies, Symbol Biscuits Ltd. 
and Screen Audiences Ltd., were each accused at Blackburn last 


week of being rties to 


the publication of an advertisement 


calculated to mislead the public as to the use of quantities of fats 
in the cookies other than pure butter. 


The magistrates dismissed both 
summonses. 

P. A. Clarke, prosecuting, said 
a Food and Drugs Inspector, 
T. G. Marsden, saw a film car- 
toon in Blackburn of an elephant 
making biscuits in a “magic 
kitchen.” The cartoon referred to 
the use of butter and mentioned 
ne other cooking fats; this was 
misleading, he alleged. 

An analysis of three packets of 
the biscuits subsequently bought 
by the inspector showed that they 
contained 22 per cent margarine- 
type fats and only two and a half 
per cent pure butter. 

Questioned by Robert Lambert, 
representing Symbol Biscuits Ltd., 
Mr. Marsden said he had not 
brought a prosecution of this 
type before. 


What the elephant did 

When asked whether he 
expected the ingredients used by 
the elephant to be all those used 
for making the biscuits, Mr. 
Marsden said he did. 

Mr. Lambert asked: “Because 
the elephant omitted names of 
cooking fats other than butter 
ou therefore consider it mis- 
leading ?” 

“Yes,” said the inspector, 
“for the simple reason margarine 
is substituted for butter a lot 
these days.” 

Mr. Lambert described the 


prosecution as “preposterous.” 
Any firm would resent and reject 
a charge which amounted to 
swindling the public through a 
small film. ‘There was nothing, 
in law, which stated it was an 
offence for a manufacturer to 
omit to name the constituents in 
an advertisement. 


Shown in 400 towns 


_ The cartoon had been shown 
in 400 towns and cities in the 
country without complaint. 

_ Dr. Kenneth Williams, a lead- 
ing authority on fats, said in 
court that butter gave the biscuits 
a “desirable characteristic.” He 
did not know why the firm had 
not mentioned edible fats in the 
film, but there was no reason why 
they should. 


‘Old Ben’ record 


expected 


A good response at the end of 
last year by the area committees 
of “Old Ben” is expected to 
result in another record year’s in- 
come. 

Among forthcoming events are 
Southend’s dinner dance on Mon- 
day, Bournemouth’s dinner dance 
on Wednesday, and the “Old 
Ben” concert at Birmingham on 
Sunday, February 12. 
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PMG kills BDMAA — of no increase 


in postage rates 


LIAISON WITH LOCAL OFFICIALS URGED 


Any hopes that the Postmaster-General, Dr. Charles Hill, 
would abandon his decision to increase the printed paper 
postal rate were killed when he addressed the British Direct 


Mail Advertising 

“Even with the new charges, 
the loss on printed papers will be 
of the order of £1,000,000 a 


Dr. Charles 
General, addresses the British Direct 


Hill, _Postmaster- 

Mail Advertising Association. Seated 

are W. A. S. Camp, chairman, and 

Sir Frederick Rowland, president 
(right). 


Ban on ‘Daily Sketch’ 


in Ireland 


The Irish Censorship of Pub- 
lications Board has banned the 
Daily Sketch from circulation in 
the Irish Republic for three 
months (unless the ban is revoked 
earlier) because recent issues 
“have usually or frequently been 
indecent or obscene and have 
devoted an unduly large propor- 
tion of space to the publication 
of matter relating to crime.” 


Association last week. 


year,” he said. “There is no ques- 
tion of any reduction in the 
general rate.” 

He added that he could not 
honestly increase the overseas 
printed paper rate, because of the 
export trade 

On the question of the service 
rendered by the GPO, Dr. Hill 
said it was sometimes suggested 
that certain users were more 
favoured than direct mailers—for 
example, the pools. But it was 
not his role as PMG to pick and 
choose among the material which 
was legally presented to the Post 
Office for dispatch. 

He urged the highest possible 
co-operation with local or district 
postmasters. Sometimes large 
quantities of material were 
“heaped on the post offices” with 
little or no warning, he alleged. 

W. A. S. Camp (chairman, 
BDMAA), who presided, said 
that it was proposed to circulate 
- members the answers which 

- Hill’s department had given 
~ ‘some 26 questions submitted 
to it. 


Crawfords in Canada 


W. S. Crawford Ltd. are open- 
ing a new office in the office of 
Walsh Advertising Co., Ltd., of 
Toronto, with whom they have 
been closely associated since 
1947. Gerald Samson, public 
relations consultant to Walsh, has 
been appointed executive man- 
ager of new 0 


Westminster Press raise ad rates 


Rate increases for a number of 


are as follows: “Telegraph and 


from 5s. to 6s. 7 


(auctions and all classes of public 
notice): “Northern Echo” from 
1s. 6d. to 2s. per line; “Darlington 
and Stockton Times” 


from 15s. 
to 18s. per inch. 
+ * 
Advertisement rates in the 


display rates, ordinary 
will be up from = 
to 12s. 6d. per single column 

inch ; publication advertisements 
12s, 6d. to 15s. per sci; half-page 


Masius & Fergusson Ltd. delivered the first cans of film to the advertisement 
division of ABC Television Ltd. Here P. Jackson-F eilden (right) hands over 


the films—for Chappie Ltd.'s Kit-e-Kat—to ABC 
acceptance manager Marie Donaldson. 


TV's advertisement 
ABC TV advertisement controller 


George A. Cooper lo looks on. 


ISBA negotiate 


for new offices 
If negotiations which are 
now proceeding are satisfac- 
soctty concluded, reports the 
current issue of the ISBA 
News Sheet, the Incorporated 
Society of British Advertisers 
will be moving shortly into 
new premises in Hertford 
Street, London, W.1. 


ATV expect 1,500,000 


Associated TeleVision Ltd. 
have published an estimate of the 
commercial TV audience for the 
Midland station to open this 
month. They say they expect that 
by that time between 400,000 and 
500,000 sets will be capable of 
receiving the new transmissions, 
giving 1,500,000 potential viewers. 


IPR to hear Sir Miles 


On Wednesday, March 14, at a 
luncheon meeting, Sir Miles 
Thomas will talk to the Institute 
of Public Relations on “ 
Nationalised Industries show the 
Flag?” 


[rish cuttings 


Irish Press Cuttings Ltd., 447 
Green Lanes, London, N.4, has 
been established to cover ev 
newspaper published in Irelan 
Later, it will provide a special 
service dealing with advertising 
statistics. 


Fisons join ISBA 


Delia Coliins Ltd., Fisons Ltd. 
and Microcell Ltd. are new mem- 
bers of the Incorporated Society 


of British Advertisers. 


Vantona change 
distribution 


channels 


To meet the challenge which 
faces the Lancashire textile in- 
dustry as a whole and the house- 
hold textile section in particular, 
and to cater more specifically for 
the changed pattern of distribu- 
tion of consumer goods, Vantona 
Textiles Ltd., Manchester, have 
abandoned their policy of serv- 
ing the wholesale distributor 
exclusively, and will in future 
also sell their branded goods 
direct to retailers. 

The function of a new com- 
pany, Vantona Textiles (Manu- 
facturers), Ltd., formed for the 
sole purpose of supplying and 
servicing the requirements of the 
wholesale distributor, will be to 
produce merchandise to the 

rticular requirements of the 
individual wholesale houses. 

Complementary to this 
activity, Vantona Textiles Ltd. 
will appeal direct to the retail 
trade with merchandise which 
specifically bears the brand of 

company. 

At the same time, the com- 
pany’s branded products will be 
available to wholesalers at a 
discount of 124 per cent on the 
established prices to the retailer. 

The changes dated from 
Wednesday of this week, but to 
give wholesalers the opportunity 
of re-adjusting themselves to the 
changed circumstances, it is not 
intended to make direct deliveries 
to retailers until February 20. 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 
Write to our fully equipped 
Foreign Department, 

15, Rue Centrale, Lausanne. 
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‘Uplift’ duty 


appeal by 
Rolex fails 


The Rolex Watch Co., Ltd., of 
London, unsuccessfully appealed 
before Mr. Justice Sellers in the 
Queen’s Bench Division against 
the addition of the cost of adver- 
tising in this country to the 
invoice price of imported Swiss 
watches, in ascertaining the ad 
valorem import duty payable. 

Between August and October, 
1953, the, imported 18 parcels 
of Rolex and Tudor watches or 
watch movements from Switzer- 
land, for which they were sole 
concessionaires, and claimed that 
the 334 per cent ad valorem im- 
port duty payable should be 
assessed on the invoice price. 

The Commissioners of Customs 
and Excise refused that assess- 
ment and claimed an “uplift” of 
124 per cent. 

The dispute was referred to the 
appropriate referee, who held that 
the advertising undertaken by the 
Rolex Watch Co., Ltd., in this 
country in creating and maintain- 
ing a market would otherwise of 
necessity have been borne by the 
Swiss exporters, and would have 
been added to the cost of the 
goods as exported. 


Average of expenditure 

He took an average of the 
appellants’ advertising expendi- 
ture on making and maintaining 
the market, and on the figures so 
obtained found that the invoice 
price should be uplifted by 10 
per cent for the purpose of 
assessing the ad valorem duty. 

The Rolex Watch Co., Lid., 
contended that the referee had 
wrongly approached the problem. 
The price for the purpose of the 
duty, they said, was that defined 
by Schedule Six of the Customs 
and Excise Act, 1952, and was the 
price the goods would fetch in 
the open market, at the time of 
their importation, on a sale 
between a buyer and seller who 
were independent of each other. 

Giving judgment, Mr. Justice 
Sellers said it seemed to him that 
there were many cases where to 
ascertain the expenditure on 
advertising and add a portion of 
it to the invoice price of the 
goods would not arrive at a fair 
and just assessment of the value 
in accordance with Schedule Six. 

But he did not feel that he 
could say that the referee was 
erroneous in the view at which 
he arrived. 

His lordship upheld the award, 
and directed that the Rolex 
Watch Co., Ltd., pay the costs of 
the hearing. 


The president of the Royal Academy, Sir A. E. Richardson, wears a 

Georgian ‘courier’s hat presented to him at the opening of the “Courier 

Magazine Art Exhibition. Others in the picture are Lord Sempill (centre) 
and Norman Kark. 


‘TWO TYPES OF COMMERCIALS’ 
SAYS HUMPHREY CHILTON 


In a talk to the Incorporated Advertising Managers Association, 
Humphrey Chilton, of Horlicks Ltd., chairman of the Incorporated 
Society of British Advertisers’ radio and TV committee, divided TV 
commercials into two classes. He called them either “logical” or 


“emotional.” 

The former group, he said, 
were those which sought to 
demonstrate the product, while 
the emotional ones sold to the 
viewers by mood or by allusion. 
In the former class he placed the 
detergent and soap powder com- 
mercials, and in the latter the 
Shell series of journeys to beauty 
spots. 

“From my own experience,” 
he told the meeting, “I believe 
one must expect the logical com- 
mercials to have more memor- 
ability to the viewer, but on the 
other hand I am confident that 
the emotional commercial— 
provided it hits the jackpot—has 
the greater sales impact.” 

*‘Slavish’ copying 

He listed the following as some 
of the main faults of the com- 
mercials now appearing: they 
tried to cram too much into the 
time ; they copied press advertis- 
ing too slavishly ; there was too 
much reliance on a jingle; or 
they tried to be too clever. 

Asked if there was any chance 
of the price of commercial TV 
advertising coming down to the 
level of the small advertiser, Mr. 
Chilton said that there were only 
two to three hours of good ad- 
vertising every day, and only six 
minutes of advertising allowed an 
hour. 

“Thus costs will inevitably be 
high for peak times, and this will 
remain a deterrent to smal! 
advertisers. But the development 


of such composite programmes 
as shopping guides and, in the 
future, of small stations will help 
to give the small advertiser his 
chance.” 


IPR inet Corsistne 


An informal meeting at the 
Ministry of Labour between nine 
German public relations officers 
and representatives of the Insti- 
tute of Public Relations discussed 
methods of develqping public re- 
lations in this country and in 
Germany. 
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Birmingham / 
‘Scoop’ from club 


lunch talk 


What is claimed as a “world 
scoop” , the Birmingham Mail 
resulted from one of the paper's 
reporters og a meeting of the 
Birmingham Publicity Association. 
At the lunch M. R. Kothari, execu- 


Club News 


tive officer of commerce at India 
House, gave details of a plan which 
entailed the spending of millions of 
pounds in the Midlands on 
machinery, agricultural and other 
industrial equipment. 

The story was front-page news in 
later editions of the Birmingham 
Mail that day. And it was later 
circulated around the world by news 
agencies. 


Nottingham 


City’s two needs 


Two needs of Nottingham were 
mentioned by G. H. Parker, presi- 
dent of the Nottingham Publicity 
Club, at the club’s annual dinner 
and dance. They were an exhibition 
hall and a_ publicity committee. 
Proposing the toast of the city of 
Nottingham, Mr. Parker said that 
there were a number of exhibitions 
they would be happy to have in 
Nottingham, but they could not 
come because the city had not got 
the facilities. 


Peterborough 
Talk on lithography 


W. G. Royce, general sales 
manager of Rotaprint Ltd., was 
uest speaker at a meeting of the 
Publicity Club of Peterborough. He 
spoke of the development litho- 
graphy since it first originated in 
Bavaria about 160 years ago. 


Monday, February 6 

PUBLICITY CLUB OF PETERBOROUGH 
luncheon meeting. A. D. Davis on 
“Education in Advertising.” Angel 
Hotel, Peterborough. 12.45 p.m. 
ISMA BELFAST BRANCH, evening mect- 
ing on “ Legal Aspects of Sales 
Management.”’ 

ISMA LIVERPOOL BRANCH, evening 
Meeting on ‘‘ The Importance of the 
Package in Selling.”’ 

ADVERTISING ASSOCIATION 30th Anni- 


versary lunch. Speaker: R. A. 
Butler, MP. Dorchester Hotel. 
12.45 p.m 


ADVERTISING CLUB OF OXFORD mect- 
ing. Sir Miles Thomas on “‘Adver- 
tising—Its Impact on Modern 
Scciety."’" Carfax Assembly Rooms. 
8.15 p.m. 

BRITISH ASSOCIATION OF INDUSTRIAL 
EDITORS luncheon meeting Jack 
Beddington on “Industry's Obliga- 
tion to the Artist." Shaftesbury 
Hotel, Monmouth Street. 12.30 p.m. 
PUBLICITY CLUB OF SUNDERLAND visit 
to Newcastle Publicity Club for Quiz. 


AD MAN’S DIARY 


REGENT ADVERTISING CLUB lecture. 
Harry Alan Towers on “TV Adver- 
tising."" 6.30 p.m. 

INSTITUTE OF PUBLIC KELATIONS visit 
to BBC television studios. 2.30 p.m 
Wednesday, February 8 
ADVERTISING CLUB OF OXFORD meet- 
ing. F. Groom on “Starting at 
Public Relations.”’ City Restaurant, 
4 Cornmarket Street. 7 p.m. 
INCORPORATED ADVERTISING MAN- 
AGERS’ ASSOCIATION meeting. D. H 
Clive on “Point of Sale Planning.”’ 
Management House, 8 Hill Street, 
London, W.1. 6.30 p.m 

PUBLICITY CLUB OF THE COTSWOLDS 
meeting. L. Bryant on ‘The 
Phetogravure Process.”’ 

Th y. February 9% 

SOUTHAMPTON PUBLICITY CLUB lun- 
cheon meeting. . H. Dyer on 
“The Problems of a Seaside Pub- 
licity Man."’ 

INSTITUTE OF PUBLIC RELATIONS visit 
to Gleniffer Laundry. 2.15 p.m 
Friday, February 10 

PUBLICITY CLUB OF LEICESTER joint 
meeting with ISMA. 


——————ee 


A.B.C. Figures 
Jan. to June, 1955 


~ CAMBRIDGESHIRE TIMES GROUP 


London Representative: W. H. WALMSLEY 
Copies 69 Fleet Sereee, C4 
67,427 Weekly Harthare Rapressaseties sane Gas 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 
Tel. Fleet Street 9353 


Tel. Blackfriars 6987 
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POSTERS COMPLETE THE CAMPAIGN 


WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION * LONDON POSTER ADVERTISING ASSOCIATION LTD 
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THE WAY 


to a woman's 
heart 


E of the great discoveries of the twentieth read, bought to be read, passed on to others to be 
century is that women are people; different, read. Millions of influential people, well above the 
in a fascinating way, from male people, but _national average in income—that’s the audience you 

fundamentally human. reach when you advertise in The Reader’s Digest. 


And, as women become cultivated for their pur- 
chasing power rather than their pedestals, adver- 
tisers pay court to them. Women live in and for 


me, 


vULUUR «CERTAINLY! 
second colour you want at enly £26 extra per 
page-—<15 extra for half a page. And full colour 
printing on The Reader's Digest’s heat-cet rotary 
press costs only 20°, more than black and white. 


their families. That is one of the reasons why TH : 
Reader’s Digest is such a powerful advertising 
medium—it is a family paper, read mainly at home} 


A million circulation, several million readers, - ee 
that is part of the st’ But there’s more to it than bs hen at OF course! 
‘ that. For The Reader’s Digest is not a magazine sein pages and half pages can 


that is glanced at and forgotten. It is written to be «Ah, mare space at enty 


10% more cost. 


NO WONDER THEY CALL IT 


The header’s Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 
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One person in three 
reads the 
Sunday Pictorial 


ADVERTISER'S WEEKLY 


Every time you advertise in the 
Sunday Pictorial you reach more than 


134 million potential buyers— one 
person in every three of the entire 


adult population of Britain. The 
Sunday Pictorial is an inexpensive 
medium too. No national campaign is 
complete without it. 
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{ SKY MINTS | 


ad si aes 


Dulcet Confectionery made an Advertising 
Film, called “Out of the Blue’’, which got 
lots and lots of families interested in 
Dulcet’s increasingly popular sweets called 
“Sky Mints’. In cartoon treatment the 
film showed astronomers discovering a new 
planet. Next, newsbills announced an in- 
vasion by spacemen. A flying saucer was 
seen hurtling nearer and nearer, with Mar- 
tian figures bombarding earth with millions 
of tiny objects which turned out to be 
“Sky Mints’, resplendent in their blue 
foil wrappings. 


How to follow-through and tie-up this 
theme at Point-of-Sale? How, in fact, to 
bring star-gazing to the shop window? 


Fesruary 3, 1956 


Solicited Testimonial 
in the interest of 


> finding out the FACTS 


Arkh x ht 


Star (agin 


The answer’s in this picture of the 
“Animotor” sign we evolved for Dulcet 
Confectionery Ltd. The star in the sky 
appeared and disappeared amongst the 
clouds and—most important of all in con- 
fectionery display —another opening in the 
clouds allowed the sweets themselves to be 
seen through an acetate cut-out. 


Results? Mr. H. Ashworth, Sales Manager 
of Dulcet, writes:—‘‘How neatly the Display 
you produced tied-up with our film adver- 
tising. It was most popular with Retailers 
and did a first-class selling job.”’ 


PROBLEM ... SOLUTION... RESULTS! 
That’s our programme. If you think we can 
help—just ring EUSTON 5361. 


LEON GOODMAN DISPLAYS LT 
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THE NEW TREND STARTS © 


IMPORTANT RATE REDUC TIONS 
As sates co UP! 


The success of the Daily Sketch, which 
now has an ABC net sale of 1,047,090 
daily, continues without pause. Each 
new “UP” in its sale brings its cost 
per inch per thousand “ DOWN ”. 


Now, in addition to this automatic de- 

crease of all its rates, new changes in RATE REDUCTIONS 

page make-up open the way for other A WHOLE PAGE 

important reductions in the cost of inthe Daily Sketch can now be booked 
certain spaces as shown here. 


All reductions operate from February Ist. 
Put the Daily Sketch on your schedule, 
and sales progress will be mutual. 


DAILY SKETCH, NORTHCLIFFE HOUSE, LONDON, E.C.4 
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D, BOWLING GREEN LANE, LONDON, E.C.1. 
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Right in the 
__ Industrial Picture 
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FINANCIAL ed - 
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er get a : wn 


Advertising in THE FINANCIAL TIMEs puts you 
right in the industrial picture, for it carries your 
sales message into the offices and boardrooms 
where industry’s big buying decisions are made. 
See how many leading industrial firms advertise 
regularly in the pages of this important 
newspaper. They know from experience that 
for reaching Industry’s senior executives 

and right to ‘ Top Management’ there is no 
substitute for THE FINANCIAL TIMES 


Men who mean business read 


THE FINANCIAL TIMES |! ior wusor maser tro, meter San 
every day as TIMKEN LTD. GUEST KEEN & NETTLEFOLDS LTD. 8RUSH 


ELECTRICAL ENGINEERING CO. LTD. THOMAS DE LA RUE 
& CO. LTD. THE PLESSEY CO. LTD. BABCOCK & WILCOX LTD. 


SIDNEY HENSCHEL, ADVERTISEMENT DIRECTOR, 72, COLEMAN 8T.. LONDON, E.C 2, 


TGA, OP 47 
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THE UPWARD TREND OF INDEPENDENT TELEVISION (10) 


macy A LI 
viewers for A& Bh OW 


Yes—you’re right! It’s the same advertisement we printed here on 
December 2—just nine weeks ago.... 

. With one difference! Nine weeks ago the figure was over 1,000,000. 
Today it is well over 2,000,000 viewers. And that is only four months after 
ATV’s first programmes were transmitted to the London area. 

How is this figure calculated? The number of sets capable of receiving 
both ITV and BBC programmes, taking an average of T.A.M. and Nielsen 
figures, is 565,000 in the London area. Television Audience Measurement 
Limited have established by research an average of 3.5 viewers per set 
(the A. C. Nielsen Co. quote a higher figure). This gives rather over 2,077,000 
viewers. 

This figure does not take into account the very large number of guest 
viewers (several ATV programmes attract up to 230,000 guests, according 
to the latest independent research). Nor does it include the thousands of 
viewers outside the London area who receive ATV programmes regularly. 
The true total audience is therefore probably nearer 2,500,000—but we are 
content to record conservatively that ATV has more than doubled its 
audience in the past two months. 

Work out what that means in terms of cost per 1,000 viewers—and book 
your time now! 
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From strength to strength with 
fy ‘ 
—MmMake Mure F your lime “ow i ] 


ASSOCIATED TELEVISION LIMITED, TELEVISION HOUSE. KINGSWAY. W.C.2 Telephone: 


Chanceru 4488 
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What are her interests and preoccupations? 
Shopping, fashions beauty» children, cookery, 
gardening, furnishing. . . The list is endless, 

for as a housewife and mother she must be a Jill- 
of-all-trades, and a mistress of most of them! 

That is why she looks to GOOD HOUSEKEEPING 
as her authority. Its fullness, its completeness, 

is an accurate reflection of all the many aspects 

of her way of life. 


* Fashion 
and Beauty 


During 1955, Good 
Housekeeping carried 
over 110 editorial pages 

, devoted to fashions, 
accessories, fabrics and 
materials, cosmetics, 
beauty culture, and 
allied subjects. 


Grood HM ousekeeping: 


costs only £390 per page 


OLIVE A. BIRD, Adveriisement Manager, Good Housekeeping, 33, Ashley Place, London, s.w.1. Tel: victoria 6699 
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“TOBACCONIST 


Every single signplate 
guaranteed for 
Guarantee | 3 years 


Every Cowling sign is guar- 
anteed for 3 years against 


FADING ; 
CHALKING Cowling 


DISCOLOURATION | i“ of Charlton 


or DETERIORATION id » make more outdoor signs than any similar organisation. 


4+ unless caused by mechanical ‘ 
| damage. N. L. COWLING (CHARLTON) LTD., 

J ARMSTRONG GARDENS, WOOLWICH ROAD, 
LONDON, S.E.7_ Telephone : Greenwich 0051/2/3 
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NUCLEAR 


ENGINEERING 


The first issue (April) of this new 


monthly industrial journal will be published 


by Temple Press Limited on March 27 


The publishers will be pleased to send a 


specimen copy and rate card on request 


‘TEMPLE PRESS LIMITED 


BOWLING GREEN LANE + LONDON - E.C.1 + Phone: TERMINUS 3636 


THE OIL ENGINE AND GAS TURBINE - THE MOTOR SHIP - THE OVERSEAS ENGINEER - THE AEROPLANE 


THE MOTOR - THE COMMERCIAL MOTOR - FARM MECHANIZATION ~- PLASTICS - LIGHT METALS ete. 
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In Line with BIG INDUSTRY 


and in the National Interest 
Dominant Sites Ltd. 


and 


Solosigns Ltd. 


WILL NOT 
INCREASE 


their rates 
for the next 
S1X months 


(Unless forced by circumstance. » eg nd our control) 


DOMINANT SITES LTD. & SOLOSIGNS LTD. 
52 PORTLAND PLACE, LONDON, W.1 
Telephone: LANgham 2050 (10 lines) 
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: Monday"to ‘to Friday 


and buy it tomorrow 
(and the next day too!) 


Monday to Friday 


* 
aK 
a 
aK 
‘ They can see it today 
aK 
a 
* 
aK 


EVERY DAY’S A SHOPPING DAY 
ASSOCIATED-REDIFFUSION 


TELEVISION HOUSE ‘ KINGSWAY * LONDON WC2 - TELEPHONE HOLBORN 7888 
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GRANADA TV NETWORK 


L 


RN DA Y + aut Boe Ae 


Opens in May 


Rates from £50 
Population of 13,000,000 
Unique discounts 


This is new Better choice of time. Time is divided into half-hour sections, and 


advertisers can specify times. 


This is new Unique range of discounts, offering big savings to advertisers with long- 
term campaigns. 
This is new Granada offer a special combined A and AAA discount that will give 


advertisers a unique opportunity of getting minor brands into television at really low cost. 


This is New Unique system of time classification, because classification varies from day 
to day. Good class A time is available in the evenings. 
By the end of the year Granada T.V. will cover the Northern region from coast to coast—all the 
great industrial centres of the north will be within range of your commercials ; that’s about 
” 13,000,000 people, and more and more of them are getting T.V. sets every week. There are al- 


ready over 1,250,000 sets in the Northern Region, a large proportion of which are multi-channel. 


For Rates and Consultation Service call: 


GRANADA TV NETWORK 


SALES AND ADVERTISING DEPARTMENT 


149 REGENT STREET LONDON WI @ REGENT 8521 


GRANADA HOUSE WATER STREET: MANCHESTER @¢© DEANSGATE 7211 
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By and large the people of York and the country round about 
earn their living in the confectionery, railway or 
agricultural industries. Many of them also gain substantially 
from the annual influx of tourists. 


In York last year the cash registers rang to 
the tune of £15,295,000! An average of some 
£300,000 a week. 


The way to reach these well-paid York men 


and women is through the columns of « The 
Yorkshire Evening Press ”’. 


It is the ONLY daily paper published in the 
city, and its coverage of York itself is in excess 
of 100°. per household. In addition, one in 
every three copies is bought outside York, 
giving advertisers a first class penetration into 
the prosperous agricultural communities of the 
East- Riding. of 


The Yorkshire 
a, Press 


YORK’S OWN NEWSPAPER: 56,894 A.B.C. 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 


a 23 eC F; 
4 
, : 7 
7 i 
CONFEC : ehh s 
TIONERy pie ~~ : = gi? Se: . 
we ~ ZY oo . . rs : < c< ‘ J ; 
5 sale » Pee, 4 ss ~ ; Qe a \) 1 *) oe 
: | we NA HS eee Pe i e MA ‘ i} Al \ a heccons 
~~ | a = . Bee a 0. SS 
NN A aie es — = e ae = © a a al 
” 5 —=—~— e <ed -2 2578 Sal “ 
al : o 
. a 
@e@eeeseeoeaseesenes,eseeoeee@eceVesw2t Geeeeen7egeoe@g@e~eedgeesgeeg £66? 8 0 6 OH eee Fe 2 
. t, 
a, *\ ova : | ‘ 
Pr WehyAh ll ts wy ’ 
‘ Rey e Lid | “ay atl 3 
bao Pw hil), '/ Soe owen tl tL 4 i BLAIS © ‘ , 
Nice Tie | Ae A l nt SESE ER 
ar ge EE? , I! ey. ° Tn Sees ry 
.4 ; _¥ Ei x), AL . ql AY F Va" om : 
—Ae— : I} i \s ‘ - ep -- - rita, Lid itd a 
Er oa be /e Gr. 7 ue Wl! 7 
A TY it 7... ees rat | (4 on a| Sieae | 
PE Lee “A -Eei- ft Ee il 
° 7 <= 
. ~==t5 <= = 
. ee 1 
; 
Fa 
ee a 
ee 
Bo ; 
& 
a 
Vern be. 
Z 


AN OFFER IN WOMAN’S ILLUSTRATED PULL 


Tue October 15th issue of WOMAN'S ILLUSTRATED carried a 

special offer of Miss Dior perfume, followed by brief editorial reminders. Readers were 

asked to cut out a reply coupon and send 2/6d. Up to the closing date, December 10th, nearly £13,000 
had been sent in. An exceptional figure— and exceptional hard-cash proof that 


WOMAN'S ILLUSTRATED readers have money to spend and are certainly willing to spend it. 
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A. W. BURNETT, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LIMITED 
THE PLEETWAY HOUSE, FARRINGDON STREET, LONDON, E.0.4. CENTRAL 8080 


OVER 100,000 HALF-CROWNS 
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Photograph of 
the Month—22 


Making 
light 
of it 


UR CHOICE this month 
falls upon this photograph 
taken by Leonard Fulford for 
the J. Walter Thompson Co. 
Ltd., and used in an advertise- 
ment for Spry vegetable fat 
shortening. (See page 30.) 

It is a choice prompted not 
only upon the usual grounds of 
photographic excellence in its 
own right, but because it gave 
rise, during the selection session, 
to a general discussion on the 
relevant association between 
agency, photographer and_ the 
final printed page. In turn, that 
discussion is going to be repre- 
sented here in the form of a little 
general moralising, which once in 
a while will not be out of place. 

All too frequently, the panel 
felt, the photographer gets. his 
working brief about four times 
removed from the executive level 
where the original idea was 
worked out. In the removal a 
little of the fundamental gets lost 
each time. 


Close collaboration needed 


Equally, too, the copywriter 
does not enjoy the closest of col- 
laboration in many cases .. . he 
merely gets given somebody's 
photograph and is told to pro- 
duce appropriate wording. The 
frequent failure of picture to tie 
in with copy and vice versa 
prompted the panel to suggest 
that a case might well be made 
out for copywriters to sit in at 
photographic sessions. 

Now this month's photograph 
and the advertisement in which it 
is incorporated get full marks on 
all counts. The essence of the 
copy is “feather-light pastry first 
go” ; Spry makes pastry lighter 
and makes cakes rise higher—and 
the photograph carries out the 
brief in no uncertain fashion. — 

First photographic considera- 
tion was the adoption of fairly 
high key to keep the light and 
airy atmosphere necessary for the 
final job. Then the shot had to 
be really alive, and the pre- 
requisite of any good photograph 
is what you can read into it if 
you want to. Here is the spon- 
taneity of a newiy-wed couple 
when the husband discovers that 
he has landed a really good cook. 
Here, too, is the joy of any young 
housewife who has _ produced 
something she is really proud of 
for her husband's enjoyment. 
Isn't it natural that she should 


hold it up on high for all to see? 
Isn't it natural that he should 
pick her up and put her on a 
pedestal? 

And does it matter that you 
cannot actually see what is on the 
plate? In point of fact, it is 
probably a good thing, because it 
leaves the diagonal line of the 
composition unbroken and undis- 
tracted in the top right hand 
corner. 

The touch of domesticity is 
neatly restrained and well placed 

and if the panel had any criti- 


Photography in Advertising 


Feprwary 3, 1956 


cism to make at all, it was that 
the background picture might 
have been placed lower (a) to give 
an added height to the picture and 
(b) to leave the two in an un- 
disturbed line. 


The fact of the matter is that 
there is real feeling and under- 
standing in this photograph which 
was a studio shot. A Rolleiflex 
camera was used with an FP3 
film and an electronic flash. 


| the first issue of each month ADVERTISER'S WEEKLY pub- 

lishes an outstanding commercial photograph chosen by a 
selection panel comprising a nominee of the Institute of British 
Photographers, the Editor of ADVERTISER'S WEEKLY and Ben 
Freeman. Photographs should be sent to the Editor and the test of 
eligibility is simply this . . . Is the photograph selling something? 
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Advertiser’s Weekly proclaims the great 
dignity, quality and charm of this lovely montage which 
D. J. Higginbottom, advertisement manager of The Tatler, 
used to illustrate a recent promotion folder. 
The chandeliers were on one negative, the model on 
another — the photographer was Dennis Smith of the Hugh 
White Studios — and to complete the picture we need ILFORD LIMITED - ILFORD - LONDON 
only mention that the film was once again ILFORD HP3, Trade Showroom : 106/107 High Holborn, London, W.C.1 
a selling feature in all outstanding photography. Telephone : HOLborn 3401 


Thi aie on o er mF, Oe ee a i ad __ 4 ———— — - a Berri aitecas” a faci . Pre lis at 
a 
. 
ay 
eee 
} 
1 
' 7 
i , . “aa $3 » °: “* . a 7 : if pe) j : 
a #£ OF wt fo * : 
E ie . at | : 
= + mee — @« 
: aE “il eens, 5 £ : x 2 a he F " i . 
7 “= i s 7 mart’ ivowvvere 
ho ti 0 = : r , 4 ; “4 bi 
7 es 3 - ~ a? © - 7 » . 
7 j ‘ a. dppsre th eumes 
7 a” ' a ae Taree 
a wilt of ) s a ibd i baa I 
7 ie ——- Ay — i phage he s BARS 
a - 4 : a ee =a N d + * ~ > ie q ary : Z 
4 a | . i aan Sa 
a ar 4 be 2. ae a hi ; ; fe 
E _ . a" Fy ~4 e. 7 i ¥' Syl 
= s — a oP ie i cee 
pe e es — .. oo . i Mpc or 
a ' | = oa 4 = 7 3 4 "4 ie _ 
; ; OE, te | a — 
7 - E Bil ; ; it Hl 
« j ~z * ‘ee s q 4 a : 
. ~ ly & fat ‘ a P. Te : oe 
: / f P 4 # 4 ek ae 
Fe : : PP ihe Ae Exe | 
a . 4 zs 7 = y ] AES a j BS 9 naan 
ae fi CG . eee ; ‘ ad a A a ma ¥ 
(et _. o 4 ; 
ies * i Pm a 
es > ‘a . vy. «+ ; . = ee Sa = ee : 
eo. { ‘ta = | 
" — y : Ps We: ee " Sates ' 
i di = : 4 2s Pe of si ip i %y ask: iat y ‘ 
ar j ‘ t t ; oe ea oe 5 eR ut 
a sie , | _—o. | 4 a | 
ia ai he ” tf . . ee a te <u on 
IE fae - ——— alee ar i ae 
S ee — : ‘ a oes ee Ke k r i , 
, ie ‘4 q : ; ‘ ‘all ; : F ss ' be 5 OE il | ; 
.< , F 4 % ee < ee , oa og y 
——————— lt” + od : et . a Fie ce 4 
“2 a “a aes r i> ap . Be ae RB a 
‘= i al . age! t ek _ 
; ¥ — - we. . % —_ ae an ; es | 
_ o ' ~ % mee. ae ; 
ee a a ee ad =e . ae am 
_-.. nn ; j eet ee 4 P| ae : 
— te = 
Wie a ee ae ‘i mee : oe 
hs: WA - i rd = + 3 i at 4 d — a. ae a J i, aie i? b> 
eee 4 4 > UE ae z 
: - : an. . ss -< ee. \ vi es Fn ian 
es 2: , : ; Po. . oa eae ee ee aap ; 
. = : ale a wr a i? Sauer ¢ rhe ; 
a | % Atges ~ 2 . . as ga ae ;: a 
le ae “4 fos = = . Fae : aie + P eo - 
; ee mee “aa 
BY. 7 a ; ee 1s ; 
ae tives k itive wi 
x T 
hega Ives Bitilemi posi ive inner | 
f her “Ph h of the Month” | 
or another olograp of the on ; 
: 
_— = . =. xP “AS REAET ye Ae ne SR 
3 ee » 
Cap 5 
re at : 
a 
wa r : : ; ~ 
Gin = ee es: ‘ aa 2 <a x = a> ie i, ee 7 


ADVERTISER’S WEEKLY 2 FEBRUARY 3, 1956 


=» ADULT READERS jf 
7 ) seeruip LARGEST & 
re CON 
) mi 623,000 adult" "ead by E VINCE a | 
re SALE 

. Sir ter province ee EVEN! “| 

‘. ee Per copy, more readers is UTH OF BY | 
C3 ae 4 CHEFF /ELD & 

2 : J ae she | 

. oe Npr ress and Star 

= ve ) r a “: ae” y dinate i, : é Salt: isthe = ; 


FEBRUARY 3, 1956 


29 


Advertising Case History—86 


According to reliable estimates the British housewife in 1955 spent 


ADVERTISER'S WEEKLY 


£7.5 million on quick frozen food—and that is only a beginning 


All-media campaign to change 


housewives’ kitchen habits 


IT\0-DAY, quick frozen foods 

are up and coming in the 
ranks of nationally advertised 
products. Yet, although there 
was a little prewar home pro- 
duction, it was not until 1946 


that the industry in_ this 
country really began to take 
shape. 

Because production was 


limited at this early stage, exten- 
sive advertising was unwise and 
appropriations were small. The 
principal task was the formation 
of a wide dealer coverage—the 
first essential to national adver- 
tising. Consequently, . the first 
budgets looked to the point-of- 
sale with display and promotion. 

However, consumer press ad- 
vertising was soon to come. 

The first press programme was 
planned in a wide selection of 
provincial mewspapers during 
1949-50. Large informative ad- 
vertisements with scraperboard 
illustrations and bold type out- 
lined the advantages in buying 
quick frozen fruits and vege- 
tables. Supporting campaigns in 


the trade press continued: the 
Right 


drive for new accounts. 


from the start, bold trade mark 
presentation was a _ consistent 
feature in all the advertising to 
come from Birds Eye—the first 
company within the industry to 
advertise to any significant extent. 
The primary objective of 
consumer advertising was to 
encourage the housewife to 
buy that all-important “first 
packet.” For the introduction 
of quick freezing heralded a 
new era for the housewife. 
Really fresh foods were now 
available, via the quick freezer, 
all the year round: a variety of 
foods — vegetables, fish fillets, 
fruits and poultry — ready pre- 
pared, ready to cook or serve, 
with absolutely no waste. 


Important first sale 


The British housewife, for all 
that, is traditionally conservative 
and established methods die 
hard. A new shopping habit 
had to be introduced, and that 
first sale was the “open sesame.” 

Following this precept, early 
use was made of a most effective 
means of introducing a new pro- 
duct : coupon voucher schemes 
within selected areas. This 


A_ collection § of 
point-of-sale pieces 
currently employed 
by Birds Eye 
dealers to widen 
the appeal of the 
company’s quick 
frozen foods. The 
pace of the indus- 
iry’s expansion in 
recent years has 
been remarkable 
but it is clear that 
the demand _has 
not been satisfied. 


A selection of 
pieces which have 
appeared in 
various journals on 
behalf of Birds 
Eye products. One 
of the biggest sell- 
ing points which 
the advertising is 
stressing is the 
“kitchen - conveni- 
ence” of uick 
frozen foods. 


method was used by the 
Birds Eye people most suc- 
cessfully, and it has been a facet 
of ma.y recent campaigns. 

From the outset the product 
caught on. : 

The industry was developing 
rapidly and new factories were 
being built. Logically, appro- 
priations were increased, 

The programmes in the con- 
sumer and the trade press were 
expanded and new campaigns 
were planned. The schedule of 
media was extended and new 
policies adopted. 

Full-colour pages were taken 
in the national family and 


woman’s magazines, and the 
London evenings were included 
in press 


programme. 
Packaging was revised as well 
as point-of-sale display 
material. Additionally, product 
appeal was heightened by the 
use of colour photography. 
The introduction of fish_ fillets 
to the range of quick-frozen 
foods was a further major de- 
velopment calling for increased 
advertising support and wider 
theme differentiation. Fish fillets 
gave a new authenticity to the 
“freshness” copy approach: for 


the first time housewives, even in 
inland towns, could buy a variety 
of fish that was as fresh as if it 
had been bought on the quay- 
side. 

In 1954 it was decided that the 
pattern of distribution had 
developed to such an extent that 
the national dailies could be 
introduced into the programme 
to form the spearhead of subse- 
quent campaigns. Since that date 
a succession of half-page adver- 
tisements have formed the basis 
of the Birds Eye press schedule. 


Many angles campaign 


The company’s current cam- 
paign has many phases. National 
press, women’s magazines, trade 
press, national coupon offers, 
direct mail trade promotions, 
dealer co - operative press 
schemes, point-of-sale display 
material, and demonstrations are 
but a few of the many angles of 
the advertising and sales promo- 
tion programme set down for this 
year. Even such a bare itemising 
gives an indication of the vital 
part that advertising must play 
in the development of the 
industry. 
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Advice to photographers 


influential newspapers} Cut down the shooting — 


A.B.C. NET SALES 


COLYER & SOUTHEY LTD 


17-18 TOOKS COURT. CURSITOR ST £.C.4 PHONE: HOLBORN 6245-6 


Regina Studies 


QUALITY 
SILK SCREEN PRINTERS 
‘IN ADVERTISING 


66 WALDECK ROAD, 
LONDON, W.4 
Chiswick 3359, 1789 & 6718 


increase the thinking 


[* ONE of the Sunday news- 
papers recently a photo- 
grapher (happily. unnamed) 
was quoted as saying on the 
subject of Grace Kelly “She's 
what we call in our trade: 
‘nice clean stuff ....” The 
reading of that remark 
prompted me to indulge in the 
airing of my own feelings 
about the photographic busi- 
ness generally, particularly as 
this is the first article to come 
from a new contributor. 

Our American photographer 
friend called photography a 
trade. 1 hate having to agree 
with him, but alas, that is what 
photography has largely become 
; the routine production of 
pictures on the basis of elemen- 
tary know-how. Let us be honest 
with ourselves—the percentage of 
original pictures of high tech- 
nical quality is exceedingly small, 
As Harold White once put it 
most succinctly, “/t's too easy to 
take a bad photograph.” 


Need for experiment 


Whether the photographic 
business (I hope you loathe the 
word trade as much as I do) will 
shake itself out of its reproduc- 
tive lethargy only time will tell. 

At present we are desper- 
ately in need of a will to 
experiment, encouragement to 
speculate and the utterly 
ruthless criticism which will 
make photographers search 
their souls for real pictures. 

There is too much of this re- 
application of an idea _ that 
worked out all right in one con- 
nection to the next job that comes 
along. Presumably the attitude 
is that because the theme is not 
being sold to a competitor in the 
first field then it is all right. 

As things stand at present 
there is far too much shooting 
and far too little thinking—and 
this particularly applies in the 
commercial illustrative sphere. 

It is therefore very pleasant 
right away to be able to talk 
about an interesting exhibition of 
commercial photography at the 
Ilford Gallery, London, W.C.1. 
That the prints are excellent tech- 
nically goes without saying or 
they would never have been hung 
.... even so they can serve as 
a model for many a commercial 
photographer's work that I have 
had on my desk over the years. 

No, the interesting thing 
about this exhibition is that 
here is a photographer who 
was not afraid to use his eyes 


says BEN FREEMAN 


and, having used them, to sit 

down and think. All the prints 

are by Charles Howard of 

Chichester and three of them 

particularly took my fancy. 

We will examine them next 

month. 

* * ~ 

IN THE current issue of the 
Institute of British Photo- 
grapher’s Record there is an 
example °of a really appropriate 
photograph used in an advertise- 


This article introduces Ben Free- 


who now takes over the monthly 
“Photography in Advertising” 
feature. 


ment... and it was a photo- 
graphic one, too. In a half page 
for Amfix, their high-speed fixer, 
the May & Baker people used a 
shot of what looks like a high 
voltage discharge from two 
points with heavy insulation 
between them. 

Certainly the insulators and 
the horizontal V-shaped flash tie 
in nicely with the copy line, 
“fixed in a flash.” 


| Photo of month | 


Feather-light Pastry 
first go! 


My 


ALS 
_ . 


Td 


This is this month's selected 
picture (see page 26) within the 
context of an advertisement. 
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In Treland 


the Top of the market read 


THE IRISH TIMES 


—the Top of the Mornings 
London Office: 59 Fleet St., E.C.4 


HILL BROTHERS °ffer — 


INTERCHANGEABLE NOTICE BOARDS 


slotted wood backboard, plastic characters, easy-fix, made to any 
size, exact alignment, clean, neat, unique and attractive. 


PROTECTIVE GLAZING FILM 


heat sealing, protects face of showcards, economical, quickly applied, 
transparent, washable. 


HOT PROCESS TRANSFER BLOCKING FOILS 


in colours, imitation gold and silver, for use on all hot stamping 
machines for marking card, paper, wood, plastics, etc. 


ENGRAVED DIES OR TYPES (Bronze or Steel) 
made to your own requirements for stamping machines. 
METAL STRUTS—TICKET PINS—HANGING RINGS 


for affixing to card or plastics, hang or stand your displays in any 
desired position. 


FLUORESCENT DISPLAY PAPER 

in gummed for cutter-crush or ungummed for posters, etc. 
GUILLOTINES 

hand bench models for card or papers, etc. 9° to 24” blade. 
WATER SLIDE-OFF TRANSFER FILM 

for your use in either reels or sheets. 
ACETATES—DISPLAY BOARDS—GUMMED PAPERS 

large selections always available from our works. 
BEVELLERS—FOIL CUTTERS—TYPE CABINETS 
FINISHING PRESSES—DOUBLE GUMMED MANILLA 

WE HOLD LARGE STOCKS OF 
MASSEELEY STAMPING MACHINES 
AT EXTREMELY LOW PRICES—FULLY GUARANTEED AND 
REBUILT BY 


HILL BROTHERS (Service) LTD. 


FOR RATE CARD RING WATerloo 3388 (20 lines) 


ACTON WORKS, BEACONSFIELD ROAD, Foruiaion World 


Telephone : CHiswick 2235 and 2236 MERCURY HOUSE, 109/119 WATERLOO ROAD, LONDON, 8.E.1 
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‘Monotype’ Klang, 
Series 593,to which 
has now been added a 
14-point Display size 
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‘Monotype’ Klang 
now available in 
its 18-point size 
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This is Klang 
the 24-pt. size 


et ee ee ee te a oo ae 


te te te Se Sen Se, le ie he a a a Be 
POS OE ee ee 
‘ 


Oe hh i te 


Se ee eee ee ee ee ee 


Oo Ba Be Bo Bn Oo Oe On Bn Bn Be On Bn Oa Bn Bn bn Oe On On Bn nn Be 


e 


sige 


Ba Badia a 


err eee 


Reg. Trade Mark 


ive 


Se et eh te a ae ee a a ee” 


Ba dn On Bn Ba ba Oa Bn On Be On be 


ee ee ee ee 


Monotype 


Series 593, 36 point 
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The Monotype Corporation Limited, 43 Fetter Lane, London, E.C.4 


LAYOUT ARTI 


do a variety of layout 


KEYSTONE HOUSE, 4-7 RED LION COURT, 
Telephone: FLE. 6281. 


BARNETT NORFORD 
ARTISTS LIMITED 


require immediately 


A REALLY GOOD 
creative and finished 


ST 


3% An outstanding opportunity to 


work 


for top London agencies with 
a good team backing you. 
EXCELLENT WORKING CONDITIONS 


Write or phone for appointment 
, LONDON, E.C.4., 
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Typography in Avert 


The value 


of 
simplicity 
By ROGER DARCY 


S. one who favours sim- 
plicity in typographic 
design I suppose I should be 
pleased with the clean looking 
advertisement from a current 
Abbey National Building 
Society which has been set, 
basically in the Times family. 
Strangely enough, however, I 
think it is one of those cases 
where part of the advertisement 
might well have been set in some- 
thing else. The part I refer to 
specifically is that dealing with 
the large size figures. These are 
perhaps the most important part 
of this announcement, and I, for 
one, think that the figures are the 
weakest part of the Times series. 
The “4,” for instance. Do you 
not think there are more hand- 
some figures about? They -are 
solid, it is true, but not half as 
attractive as, say, Bodoni figures. 
As for the trade mark line of 
Abbey National it is somewhat 
outdated and does not seem at 
home with the rest of the adver- 
tisement. Moreover One can't 
help feeling that it ought to be 

centred. 

* * * 

WHILE UNDOUBTEDLY striking, 
do you not think that the over- 
done calligraphy of the News 
Chronicle's recent advertisement 
seems out of place with the neat- 
ness of the rest of the advertise- - 
ment? The idea was a clever 
one—the half tone cut out in the 
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to do, and it’s got to be 
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your Imperia 
good *. All 
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of the imperial 


But that very d@ticacy 
eneutes that tne racine adjusts steel 
fn @ moet friendly vray to 
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ind precision 


any ‘ouch 


its Qood work for a 


Quick work—well done 
Imperial 


typewriters | 


* 


The mixture of Perpetua bold 
and typewriter is not favoured by 
Roger Darcy. 


shape of a violin but I believe 
that a much simpler form of 
lettering would have been more 
in sympathy with the rest of the 
announcement. 
* * * 

THe Impertac Typewriter 
people have come out with an 
advertisement that is quite clever, 


@ Continued on page 4 


Left : Although valuing simplicity in peorepene design, Roger Darcy 


wonders about these figures. 


Right : 


On the other hand, he thinks 


that a simpler form of lettering would have been better here. 
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Expanding 


MARKET 


“Northern Ireland industry em- 
ploys half as many people again as 
before the war. A hundred new 
plants have been established since 
the war and are flourishing. An- 
other fact is that its productivity— 
output per man—has been grow- 
ing faster than in the United 
Kingdom as a whole.”’ 


(Excerpt from an address by Lord 
Chandos to the American Chamber of 
Commerce, London, on Jan. 10, 1956.) 

Take advantage of this increasing 

prosperity by advertising in Northern 

lreland’s most influential newspaper : 


Belfast News-Letter 


Estd. 1737. More than a newspaper—an institution. 
Donegall Street, Belfast. 85 Fleet Street, London. 
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* DOYOU KNOW 


HOW MANY PEOPLE can see the posters of a campaign? 
HOW MANY TIMES cach can sce the posters? 

HOW MANY POSTERS are required to provide a given 
repetition and coverage? 

HOW REPETITION AND COVERAGE VARY as the size of a 
campaign increases or decreases? 

HOW TO ARRANGE EQUAL REPETITION AND 
COVERAGE in different towns? 


WHAT IS THE EFFECT ON A’ HINTERLAND of a poster 
campaign in a town? 


HOW CAN POSTER AUDIENCE RESEARCH HELP ON 
MEDIA PLANNING P 


If your answer to any of these questions is Poster Audience—Study Il”, pub- 
“DON’T KNOW”, then perhaps you _ilished by Mills & Rockleys Limited, 
should see the report of the research 
which was undertaken to find the 
answers. Your agency now has a copy 
of “The Size and Nature of the 


MILLS & ROCKLEYS LTD. 


ADVERTISER'S WEEKLY 


a m @284 Ge 


Twenty-four per cent 


#728 @9 24440 


of all 


24a Geseite 


Sunday Newspaper 


21a exe 


adult readers 


2a Geeeite 


within 10 miles 


#48 @et4 440 


of the centre 


2a Geaeite 


of BIRMINGHAM 


ae Gera tty 


a aa enacts 


of the 


@18 @eseihe 


BIRMINGHAM’S OWN SUNDAY NEWSPAPER 
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Are you a LIVE 
advertising man 
ina 
DEAD end job? 


McConnells in London offer a 
first class opportunity to a really 
good all-round agency man able 
to size up advertisers proposi- 
tions, plan complete campaigns 
and produce ideas and visuals 
up to client presentation stage. 
Four figures salary to the right 
man. 


There is also a vacancy in 
McConnells Production Dept. 
which is just the chance for 
production assistant confident of 
tackling a more responsible job. 


If either of these posts appeals 
to you write fully in the first 
instance to 


McCONNELLS 
(LONDON) LTD., 
St. Stephen's House, 
Westminster, S.W.1 
Phone WHitehall 5081 


THEATRE & 
EXHIBITION 
CONTRACTORS 
LIMITED 


26, PROGRESS WAY, 
CROYDON. Phone 2624-5 


Specialists in Exhibition 
Feature Construction, 
Stage Decor, Scenery 


Why not put your TV 
Feature or Exhibition— 


ON ICE! 


We have complete equipment 
available as supplied to 
RADIOLYMPIA 
RADIO EARLS COURT 
DAILY EXPRESS FOOD FAIR 


No. | THEATRES 


<0 


We admit that addressing 
from plates is economical 
However, if your list is 
mot on plates and you 
need fast, accurate and 
inexpensive addressing. 
you cam trust our typing 
department. Telephone 
EALING 8318 


PADDINGTON 
ADVERTISING 
ve cada 


In black-and-white or colour 
AUTOTYPE COMPANY LTD. 
Brownlow Rd., London, W.13. Ealing 269 


AUTOTYPE sor. 


R. P. GOSSOP LTD. 
e Artists’ Agents « 


| 36, CARTER LANE, E.C.4 
CENTRAL 6950 


TYPOGRAPHY IN 
ADVERTISING—cont. 


but somehow again I just feel it 
has not come off. 

The combination of Perpetua 
bold and typewriter did not 
seem a good idea to me. The 
message would have gone home 
more firmly, surely, if the word 
“typewriters” had been set in 
Perpetua too. 

But, one might ask, what about 
the trick of tying up a typewriter 
advertisement with typewriter 
type? Well, that could have 
been done by setting the main 
text in typewriter instead of 
Rockwell light. I do not think 
it deceives anybody as it is, and 
the whole point of the advertise- 
ment tends to be lost. 

My complaints this month 
seem to be vague—and I am 
sorry that the next one is as well. 
The announcement from the 
Dressed Hide Leather Publicity 
Committee just misses the mark 
again—or it does with me. 


Case for boldness 


That ornate. lettering, coat of 
arms, and so on, just do not 
match up with the clever, con- 
temporary-looking drawn arm 
chair and the simple couple of 
lines of text in Perpetua. One 
can’t help having the feeling that 
the advertisement would have 
scored if the message had been 
set in bold type and dropped in 
the top of the chair. But maybe 
that would have been too 
revolutionary. 

Of course, one of the main 
characteristics of Gill’s popular 
design which he named after St 
Perpetua is—its dignity. And 
again it serves to enhance the 
Irish tourist announcement which 
I think is a fine piece of work. 
The half tone illustration has 
come Out very well, despite it 
being in a newspaper. The adver- 
tisement is balanced and I think 
the wreath circling “. . . in Ire- 
land” has been most. charmingly 
drawn—it avoids both the “ye 
olde” and the chi-chi, 

All these comments serve to 
underline the supremacy of the 
clean Roman letter as exemplified 
by Perpetua. If they had to set 
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It's easy to take it easy... 


= so near to home— : 
ae) far from care 


A fine piece of work in Roger 
Darcy's view. 


ee Se tee See ee Pe 


Lettering and drawing do not 
match thinks Roger Darcy. 


everything in Gaelic type as the 
words “An Tostal” in the Irish 
advertisement everything would 
indeed be much drabber. 


by photographs of 


Three-in-one window display 


This window display at Marshall & Snelgrove’'s Birmingham branch 
has the Berlei (UK) Ltd., theme “Foundations of fashion” underlined 


day and evening clothes by two leading fashion 
houses, Julian Rose (left) and Dorville (right). 
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Quality goods and services 


find a responsive market 
in the pages of the 


‘AUSTIN se eo tna and ‘MOTORING’ 


Monthly — Price 6d. Monthly — Price 9d. 


Over 100,000 regular 
readers each month 


Publications of the 
British Motor Corporation 


Austin Motor Company Ltd. 
Magazine Department 
84 The Promenade 


CHELTENHAM Phone : 52733 


WRITE FOR SPECIMEN COPIES AND RATE CARDS 


¢ DISPLAY UNITS + SALES AIDS «+ DISPENSERS... 


s, ani} - —— 


Whether it is metal, wood or 
wrought iron 


WE ARE THE 
ACTUAL 
MANUFACTURERS 


Our experience of Sales and practical advice is readily available to you. 


Let us submit ideas and prototypes and prove how reasonable and 
Designed by MOREY (BARNET) LTD. efficient a permanent display can be. 


MOREY (BARNET) LIMITED, BARNET, HERTS. Telephone: Barnet 3222 
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enmark 


S ONE OF GREAT BRITAIN’S BEST CUSTOMERS 


Each Dane buys on average £25 worth of British 
goods every year. 


It is up to you to make them buy YOUR brand. 


Berlingshe ee Tidende 


DENMARK'S BIGGEST NEWSPAPER 


Berlingske Tidende carries more advertising than 

— other Danish daily. Twelve dailies are pub- 
lished in the — Copenhagen—including the 
four biggest in mmark. The total number of 
advertisements during 1955 amounted to 1|,704,099; 
951,055 or 55.8% were published in one paper: 
Berlingske Tidende. 


Any further details will gladly 
be given by our exclusive repre- 
sentatives in Great Britain 
JOSHUA B. POWERS LTD 
14 Cockspur Street, 
London, SW1. 
Tel. WHItehall 3366. 


Want te be introduced 
to the Danish Market ? } 


British quality is highly appreciated by the Danish consumer. 
lf you want your merchandise introduced into the Danish market 
Sew best and most efficient. advertising media will be one of 


mmark’s two leading weekly Hjemmet 


magazines : 
the’ magazine for the Danish family—read by every fifth family 
in Denmark, or 


the magazine for housewives—a weekly 
guest in every sixth Danish household. 


Enquire for further information: 
JOSHUA B. POWERS LTD. 
14 Cockspur Street, London, $.W.I. Tel.: WhHitehall 3366 


foridamerne 


| by 500 million kroners. 


their sales. 


QNE of the main topics of 
conversation when Danish 
advertising men get together 
continues to be the publication 
This Is How They Sell In 
The USA. This book, issued 
by the production committee 
of the Ministry of Trade, has 
arisen out of the visit paid by 
12 advertising men and sales 
experts to the United States in 
the latter part of last year. As 


| a result, it seems pretty clear 


that to a yet greater extent 
Denmark will be using Ameri- 


| can marketing methods. 


In this connection, reports Sven 


| Ulrich of the Ugebladet Hjemmet 


organisation, the Gutenberghus 
weeklies (Hjemmet, Alt for 
Damerne and Uge-Revyen) have 
published a pamphlet entitled 
This Is How They Sell In Den- 
mark. 

* * *x 

DANISH EXPORTS have risen 

during a recent six-month period 
More 
and more Danish goods are con- 
tinually making their way to 
foreign markets. 

* * * 


VARIOUS TRADE groups have 


begun to use collective advertis- 


ing with the object of increasing 
The Danish tobacco 
retailers’ association have chosen 
the slogan: “Say ‘thanks’ with 


| tobacco” for use in their promo- 


tions. As an aid in this cam- 
paign, the firm of A/S Aage 
Lichtinger, whose small cigars 
also are known in England, has 
produced a i (printed eight 
colours by silk screen) bearing the 
slogan available to the associa- 
tron. 


This tobacconist's 
window display 
makes use of an 
eight colour screen 
processed poster to 
aid the sales drive 
organised by the 
Danish tobacco 
| retailers’ associa- 
tion. 
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Danish ad men study U.S. 


selling techniques 


DENMARK 


TOWARDS THE end of last year 
a lecture was given to the Copen- 
hagen Sales and Advertising 
Association, about the new and 
large group of consumers that 
will dominate the Danish market 
in years to come, because of the 
birth increase during and after 
the war. It was pointed out that 
youths between 14 and 19 years 
of age had a triple significance. 

Firstly, they earned such good 
wages that they are big con- 
sumers. Secondly, they did a lot 
of the shopping for the daily 
household. Finally, they were 
consulted when radios, television 
receivers, washing machines and 
other major items are bought for 
the home. 

The lecturer concluded by 
saying that Danish youths in the 
above-mentioned age group 
represented a consumer group of 
hitherto unrealised significance. 


* * * 


THe DanisH shoe advisory 
group (an association represenit- 
ing the shoe industry) have 
launched an active propaganda. 
In advertising and in window dis- 
plays the public is being urged to 
“change shoes” in order to in- 
crease the demand for footwear. 
The second object of the cam- 
paign is to teach the public to be 
critical when choosing shoes. 
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BARNETT, NORFORD ARTISTS LTD 
——4 oY rh require immediately 
_ 


FIRST CLASS RETOUCHER 


~ ~~ 
Come to DENMARK | intent on doing even better work 


Sy y A 1955 ca 8 gad to remember wh ys o 
uf ~- wonderful summer was followe y t 
({ British Exhibition in Copenhagen and the FIRST CLASS LETTERING ARTIST 
pow rh glories of the Tattoo, things we shall never 
oY f [] forget. , with the same enthusiasm 
/ British exporters and their advertising agents | 
toa Should realise that this year of 1956 will be bd 


the time to consolidate the pronounced good- EXCELLENT WORKING CONDITIONS 

‘a \will that now exists for British goods. Why Wri h f . 
—=— not come to Denmark and study the market rite or phone for appointment 

= ‘situation on the spot? Here in Politiken House KEYSTONE HOUSE, 4-7 RED LION COURT, LONDON, E.C.4. 


| 
| 
| 
we always welcome the chance of greeting Telephone: FLE. 6281. 
' 


old friends and making new ones. 
| And for advertising, remember that 
jPOLITIKEN is still the foremost medium and 
4. ae carries more display than any ' 

A lother Danish newspaper. Fullest 
information and service from 
our London Office, =m 


RANK L. CRANE ° 


69 Fleet St. E.C.4. Fle. 2811. 


inno £CO ir ; FAR BEYOND THE 
Office. So TEMPLE CHING ST. WEsr 


A 
MBERS, TEMPLE’ AVENCESTER ‘ 
; 4 


ABBEY DISPLAY CO. LTD. 
Specialists in Point-of-Sale Advertising. 
Now designing ANIMATED DISPLAYS 
using the — 


WEW ABBEY ANIMATED MOTOR 


ECONOMICAL - SIMPLE TO USE - STRONGLY MADE - WORKS OFF A DRY BATTERY 
NOT JUST A PENDULUM MOVEMENT - GUARANTEED TO GIVE LONG & EFFICIENT SERVICE 


ANIMATION in the window, ANIMATION on the 
counter .. . means goods MOVING off the shelves. 

Designed on an entirely new principle, tested and 
checked: this is the REAL answer to Moving Display. 
Let us show you how effective a specialist designed 


49, CHARLES ST., BERKELEY SQUARE, display can be. 
LONDON * W.!. GROSVENOR 8321 


SHOWCARDS - CUT-OUTS - PACKAGING DISPLAYS IN METAL AND HARDBOARD 
MERCHANDISING UNITS »- ANIMATED DISPLAYS , 
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ILLUSTRATED 
LONDON 
NEWS 


Britains most wighly-reqarded 
heme and export 
trade builder 
GRAHAME E. BISHOP, Advertisement etieene: 


Ingram House - 195/198 Strand - London - W.C.2 
Temple Bar 5444 
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THE GRAPHIC ARTS 
—a weekly news survey 


Three tests of 
a printer 


“A customer judges a printer 
on three things—price, service 
and quality,” Hugh Williamson, 
of Heinemann’s, told printing 
students when he spoke at the 
prize-giving of the Medway 
College of Art. 

This meant that quality was an 
important factor. 

Mr. Williamson said that the 
admirable programme produced 
by the College was a good ex- 
ample of composition, paper and 
presswork. It had been produced 
very _"2 and was of a par- 
ticular rare and _ attractive 
quality. The printing school was 
Reg j run on the right lines,” 
he sai 


Club’s centenary 


One of Fleet Street's oldest 
existing clubs for printers, the 
Crook Club, celebrates its cen- 
tenary this month. It was founded 
in 1856. 

The club is believed to have 
originated when a group of Fleet 
Street printing workers banded 
together for protection on their 
way home across _ Blackfriars 
Bridge—an area then infested 
with thieves. Membership to-day 
is limited to 30, and consists 
mainly of composing room per- 
sonnel on London morning 
papers. 


Book League talk 


Speaking on the subject 
“Poor Author—Poor Publisher,” 
Thomas Dalby, London manager 
of Chorley & Pickersgill Ltd., 
addressed a members’ meeting of 
the National Book League at 
their headquarters at 7 Albemarle 
Street, W.1. He gave a brief sur- 
vey of some of the problems 
attending the author-publisher 
relationship. 


13 countries in 
Paris show 


sories and supplies used for 
the printing, processing, finish- 
ing and manufacturing of 
paper and board in all indus- 
connected with the 
graphic arts is to be held in 
oe ae oon, 


ve obtained from 5 Salon TPG 


40 rue du Colisee, Paris, 8, 
France. 


Binder’s ‘Bob’ 
in book form 


The Grange Fibre Co., Ltd., of 
Leicester, makers of Linson book 
covering, have issued to friends 
in the graphic arts industry a 
book entitled Bob the Binder's 
Progress. 

Bob the Binder is the firm's 
advertising character, and the 
book records his adventures up 
to the end of 1955. 

Torriani of Milan made the 
cover in Linson Vellum, and the 
decoration is in early 19th-century 
style. The design is exclusive and 
blocked from engraved brasses. 
Endpapers were designed by the 
late John Buckland Wright. 


Bowater’s offer 


An offer of £50,000 towards the 
cost of a new road-rail bridge 
between the Isle of Sheppey and 
ag — —— has =. made 

y the water r rpor- 
ation Ltd. to he A County 
Council. ~* 


Special arrangements were made for 
the party of 53 members of the 
Advertising Agency Production 
Association who visited the Im- 

ial ~ nd Mills at Gravesend 
t week. 


The Association states that the trip 
was particularly successful as it 
was made during the evening, 
allowing many more members to 
attend. 


A meal was provided by the mill 
management, after which mem- 


bers were conducted around the 
mill in six parties to see the pro- 
duction of newsprint, super calen- 


& Partners fea F. C. Chinnock, 
ca & Rubicam Lid., J. Cuff- 
Adams, a 


Crowther Ltd. 
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THIS WAS A CARLTON PHOTOGRAPH 


MAGAZINE ADVERTISEMENT IN COLOUR 
AGENCY: J. Walter Thompson Company, Ltd 
ART DIRECTION: Sam Smith 


ADVERTISER: Kraft Foods Limited 
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Do you believe in people! 


Statistics show that more than three million people are owned by 
dogs. Some of these people are part-owned by cats and/or canaries. 

We at S. C. Peacock believe in people. 

We write advertisements that make friends with them; ads that 
talk sense about the dogs, the motor cars, the kitchens, the children, 
the hobbies and the hubbies that are dear to their hearts. 

And it pays. Making advertisements interesting gets people 
reading . . . and liking . . . and buying. 


If you would like 

to find the way to 

peoples’ pockets, come and 
talk to us about the 

way to their hearts. 

We believe an 
advertisement has no right 
to be uninteresting. 


S. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1. REGent 1081, 18 LLOYD STREET, MANCHESTER 2. DEAnsgate 5691 
21 LEIGH STREET LIVERPOOL. ROYal 8861 RUSKIN CHAMBERS, 191 CORPORATION STREET, BIRMINGHAM. CENtral 7705 
AND CHAPMANS ADVERTISING LTD., HORTON STREET, HALIFAX. Halifax 4781 
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New director at 


Samson Clark 


Stuart Rose has joined the board 
of Samson Clark & Co., Lid., as 
creative director. For five years he 
was art editor of Design, the organ 
of the Council of Industrial Design, 
and is art editor of Progress, the 
magazine of Unilever. He is print 
consultant to the Federation of 
British Industries. 


* - * 

H. R. Bieksley has resigned his 
directorship of Elliott Advertising 
Ltd., where for six years he has 
been in control of the creative and 
art departments. to ioin the board 
of Longieys and Hoffman Ltd. this 
month. 

* 7 * 

J. W. Vickers & Co., Ltd., have 
appointed H. L. Connell a director 
of the company. F. C. Flatman has 
retired after 46 years of service 
with the company. 

* * * 

L. M. Masius, chairman of Masius 
& Fergusson Ltd., has been elected 
chairman of the Golf Foundation. 

oe * * 

Peter Davies, formerly press 
officer to the Butter Information 
Council. has joined F. Lyons 
Ltd. Joining the firm in March is 
L. V. Jose: a former editor of 
Chemical Age and other technical 
journals. 

* * * 

Derek J. Cobb has joined Roles 
& Parker Ltd. as a senior account 
executive, where he will handle 
accounts in the technical field. He 
was previously publicity manager of 
Wellworthy Ltd., piston and piston 
ring manufacturers. 

* * * 


S. Serafin, advertisement repre- 
sentative for the Kemp’s Group of 
Publishing Companies, has been 
appointed executive in charge of 
overseas sales, 

* * 


Hugh G. Smith (Belfast Telegraph) 
was elected chairman of the In- 
stitute of Journalists (Dublin and 
Irish Association District) at the 
annual meeting in Dublin. The 
officers are: D. K. O'Donovan 
(Irish Times), vice-chairman; D. 
Hickey (Sunday Independent), 
honorary secretary, and P. Jj. 


WEEK'S WISECRACK 


~“ 


“Carruthers says he has 
heard of a plot bya certain 
newspaper to jam ITA 
transmitters.” 


Ginnane (Evening Mail), treasurer. 
Also elected to the committee were : 
J. R. Molloy (/rish Times), C. B. 
McWeeney (Social and Personal). 
T. O'Donnell (/rish Independent). 
L. E. Walsh (Evening Mail), E. F. 


MacSweeney, T. Keohan (Cork 
Examiner), M. WHourniham (Jrish 
Independent), M. Bourke (Irish 


Independent), M. H. Rooney (Irish 
Independent), and A. O'Hanlon. 
. - * 

Mike Williams-Thompson, manag- 
ing director of Sidney-Barton Ltd. 
will leave on a round-the-world tour 
at the beginning of February during 
which he will visit a number of 
countries and cover 30.000 miles. He 
expects to be away for about eight 
weeks 

a a * 

PRO for the City of Bristol. 
H. V. Hindle, is to retire from the 
post in June. He has been public 
relations officer and development 
officer for the past 27 years. 


Smee’s copy chief 


Smee’s Advertising Ltd. have 
appointed Hugh Bentley Smith as 
their copy chief. He previously 
held senior creative and executive 
positions in advertising and com- 
mercial radio in London and South 
Africa. In the Union he was also 
a director of a publishing company 
and was responsible for their mer- 
chandising and sales promotion. 

* * * 

Recent additions to the staff of 
C. P. Wakefield Ltd. have included 
Cyril Hempsall as manager of the 
technical division and R. Winslade 
as studio manager. Creative staff 
appointments are R. Sloss. R. H. 
Clarke, and Miss E. J. 

* * * 

E. T. Portwin, chairman and 
managing director of Wheatland 
Journals Ltd. and Arrow Press Lid., 
has joined the board of UK Publi- 
cations Ltd., publishers of Public 
Ledger and Daily Freight Register. 

. * 

H. M. A. Cooper, managing direc- 
tor of Abbey Display Co., Ltd., and 
CLV Designs Ltd., has announced 
the following appointments in the- 
companies : 

H. H. Hyams has joined the board 
of Abbey Display Co.. Ltd. as 
executive director. Mr. Hyams left 
Sir Joseph Causton & Sons, Ltd., in 
1952 to become general manager of 
Abbey Display. C. J. Kendall Win- 
gate, sales manager, who joined the 
company in 1954 from Reginald 
Corfield Ltd., takes over as general 
manager. In order to facilitate 
Continental development, Fred 
Hoyte has been appointed sales 
director of Abbey Display (France) 
Ltd., and is yy the sales 
force in France and Belgium from 
the Paris office. 

W. L. Walters-i studio man- 
ager of CLV Designs Ltd., joins the 
board as executive director. Mr. 
Walters-Page has been with the com- 
pany four and a half years and was 
previously studio manager of ATA 
Advertising Ltd. A. Sampson, who 
as chief artist has been with the 
company since its formation, 
becomes studio manager. 

Mr. Cooper has been elected a 
fellow of the Institute of Directors. 


Stuart Rose 


TV chiefs leaving 


Prince Littler has announced that 
Val Parnell has been appointed 
chief executive of Associated Tele- 
Vision -Ltd. and that the present 
Management committee has been 
dissolved. Norman Collins (deputy 
chairman), Lew Grade and Richard 

eyer will continue to axercise 
their present executive duties, 

Harry Alan Towers has resigned 
from the board of the company and 
from the board of Incorporated 
Television Programme Co., Ltd.. 
im order to concentrate to a greater 
extent on his other interests. 

* — * 


Associated-Rediffusion Lid. have 
announced that in accordance with 
the terms of Roland Gillett’s service 
agreement, his employment with the 
company has been terminated. Mr. 
Gillett was appointed controller of 

rogrammes and production in 

mber, 1954. 
7 * * 

Ronald Dunkley has _ joined 
Mather & Crowther Ltd.’s TV 
department as a writer for TV and 


H. R. Bleksley 


ADVERTISER'S WEEKLY 


H. B. Smith 


advertising films. He was previously 
head of the script department of 
Pearl & Dean Ltd. 

* * * 

Timex have appointed G. C. B. 
Brown as director of sales, respon- 
sible for the marketing of Timex 
products in the United Kingdom. 

* * * 

A. H. Toms has joined Willsmore 
& Tibbenham (Norwich) Ltd. as an 
account executive. 


OBITUARY 
J. A. Porteous 


John Alexander Porteous, pre- 
viously omees director of 
Charles F. Higham Lid., has died 


at his home at Sheldon, South 
Devon. He joimed the Higham 
agency in its very early days before 
the 1914-18 war. ; 

In 1920 he was appointed general 
manager to the agency and was Sir 
Charles’s right-hand man until the 
latter’s death on Christmas Eve 
1938. He then became managing 
director, retiring in 1942. 
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Board Room decisions are based on sound 
knowledge of economic trends. 


THE ! 


is the acknowledged authority on national 
and international economic developments 
and financial policies. 

Directors and Executives in a wide range 
of concerns rely on THE BANKER for 


Advertise in THE BANKER to reach high 
THE 


S. CORBETT, Advertisement Manager 
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British lead in 
‘NYT’ review 


In the annual {international Busi- 
ness and Financial Review, pub- 
lished by the New York Times, 
Britain is for the first time the big- 
fim advertiser, with leading steel, 

wk and bicycle firms to the fore. 

B. Powers Ltd. are the 
rod representatives. 
+ * 


a 
The Trustees of the Geographical 
Magazine Trust Fund have acquired 
the whole of the shares held by 
Chatto & Windus, hitherto the 
major shareholders, in the Geo- 
aphical Magazine Ltd. Chatto & 
Windus have asked to be relieved 
of their duties as publishers of the 
ey culieal from the April issue 
res page Magazine will be 
publ by The Times Publishing 
., Ltd., through a_ subsidiary 

company. 
* * * 


With the co-operation of the 
BBC, Illustrated will next week 
begin a new week-by-week souvenir 
of the new Television Sunday serial 
“Jesus of Nazareth.” Advertising 
support for this issue will be carried 
in the de and te We press. 


The 1956 edition of Hotels in the 
British Isles is now available. The 
=_ which is published by the 
British Travel and Holidays Asso- 
ciation, contains details of tariffs 
and particulars of facilities provided 
at more than 4,000 hotels. It is of 
over 360 pages, and costs 5s. 


The March issue of Handyman 
will contain a special article by 
editor W. P. Matthew on how to 
brighten the kitchen. His second 
article will be on the repair and 
maiaqennase of one. 


From fg 10 a 
Illustrated will appear in a new form. 
By arrangement with The Times 
Publishing Co. it will be merged with 
The Gardeners’ Chronicle, and will 
be published weekly, at 6d. under 
the title The Gardeners’ Chronicle 
and Gardening Ill 


* * * 

The first issue of Board News is 
now being despatched to 10,000 
builders and builders’ merchants. 
The next issue, dated March, of 
this controlled circulated journal will 
be sent to 10,000 architects and 
surveyors. 

x 


a: * 

The story of the development of 
rail travel over the past 150 years 
will be told in a Sunday 
eng A Pictorial intory of 

ailways, which is to be published 
this month. Printed in photo- 
gravure, with a two-colour cover, 
the book will be of 48 15 in. by 
12 in. pages. It will sell at 2s. 

* 7 * 
a feature of the February 
of Harper’s Bazaar is “ The 
Well Spent Pound,” a tise guide 
on wise buying. i. . 
+ 


A new staff magazine for the 
Express Dairy Co., Ltd., called Ex- 
press News, has been designed and 
—— by Newman Neame Ltd., 

or free distribution to employees 
of the company. 
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IT’S AN IDEA! 


All sorts of people get brainwaves from time to 
lime — artists, ideas men, directors, typists and 
travellers. Some of these ideas are almost 
winners but they need very much more experience 
and ‘know how’ to make them work. 

It’s one thing to think of balancing a bottle or 
glass on the tip of a man’s little finger, but quite 
another to work the idea out in card so that it 
looks as good as it sounds. 

That’s where we come in. We have been handling 
this sort of problem successfully for 42 vears. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON, W.i 
Tel.: REGent 3295-6-7 


“SPRING 
FASTTON Scoot 
Mine OS 


~ rope 
4 , od 
ad : a 
Tals BARGAIN Tis 


ees SR 


Suggestions for Spring fashions, and 
new hair styles by top hairdressers 
will be featured in the March 
issue of Woman and Beauty. The 
front cover is above. 
a * * 

Six pages of advertisements in 
February/March Vogue ttern 
Book have been taken by Tebilized 
to back their Travel Marked Tebi- 
lized. Four of the advertising pages 
are in full colour and show Tebi- 
lized fabrics made up in Vogue 
Patterns. Some 177 stores throu: 
out the country are supporting this 
promotion. Also in Febtsery) 
March Vogue Pattern Book is an 
advertising tie-up between the 
American musical “The Pajama 
Game” and _ Potter’s Ardingle 
fabrics. A_ four-pa advertising 
section in full our features 
Potter’s Ardingle fabrics in Vogue 
Patterns against a background of 
posters from the show. 


104-page Review 


More than half the 104 pages in 
the Yorkshire Post Trade Review 
are occupied by advertisements for 
a wide range of heavy and light 
industrial products. Many inside 
ads, as well as those on the covers, 
are in colour. The front cover 
illustration is of a line of tractors 
in a factory. 

+ * ” 

The current issue of Go launches 
a Camera Club. Photographic com- 
petitions are open to all readers. 
Best_entries will be published and 
a prize awarded. issue is of 
100 pages. 


*” * * 

The Dalrow Publishing Co. are 
to publish a new monthly magazine 
commencing in April or May called 
The Creasey Crime Magazine. It is 
being published in co-operation with 
John Creasey, author of “The Toff” 
and “Inspector West” stories. The 
magazine will cost 1s. 6d. 

* + + 

Commencing in March, Motoring 
News will be published for sale on 
the first Saturday in each month, 
instead of the third Saturday. The 
current issue is January/February ; 
no issue will appear m February 
and the issue dated March will be 
published for sale on March 3 


* + * 

First issue of Figure and Beauty, 
the British sister magazine to the 
American publication, will be on 
the bookstalls on February 24. 

* * . 

The February issue of Vanity 
Fair ‘contains the first news on 
Spring fashions and colours, as well 
as new ideas on hair styles and 
make up. 
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We Hear 


sixth National Power Farm- 


G from 
day to Thursday next week. 
* * * 
Kenneth Pitt Associates will 
andle publicity and public relations 


= the foarthcoming visit to Britain 
of Stan =eetan ond his Drchare. 


Peter Collins Press an teotee Ltd. 
have been appointed to handle press 
and public relations for the 1956 
Model Engineer Exhibition, to be 
held at the New Horticultural Hall, 


an, from A 22 to 
September 1 oe 
‘oo * , a 


From February The 
Guider is being published oe sale on 
the _— of each month, instead 
of the Sost. 

* 


* 
Howard S. Cotton Ltd. will handle 
—t for a London toy and 
ir to be held at Park Lane 
House, 45 Park Lane, W.1, from 
February 22 to March 2. 


Van on tour 


Franco Signs demonstration van 
is at present making a tour of adver- 
tisers in Se London area. 

* 

Genial Town Council have de- 
cided to support a scheme, estimated 
to cost £1,600, of joint advertising 
of the Clyde coast resorts in con- 
junction with British Railways. 
British Railways are to bear half 
the cost and the Gourock contribu- 
tion is estimated at a little over 
£90. Most of the Clyde resorts 
have indicated their willingness to 
participate. 

* * — 


Fleet Publications, publishers of 
trade F gg in the Republic ¢ 
Irela have appointed H. V. 
Gould to represent their interests in 
this coumny. 


os 
F. H. "Radford Ltd. a been 
appointed PRO’s to Hickson & 
Welch is., of Castefese, Yorks. 


John Webb eel Sarton i 
have been appointed PROs to Brtch 
racing driver Ivor Bueb and to 
Bardall Products Ltd. 


No challenge 


Acton Town Council feels there 
is no particular need in the borough 
to take challenge action under the 
advertisement regulations, “but the 
situation will be reviewed from time 
to time.” 


setnes” Ltd.'s on society, 
the “Tudor Players,” presented 
“The Heiress” a = Cripplegate 
Theatre, wane te ne. 


* 

eee & Hawkes Ltd. have 
divided their advertising into two 
separate departments, music, and 
musical instruments. The musical 
instrument department has moved 
to their Eégpase Sastry. 

* 

Saro Laminated Wood Products 
Ltd. are introducing a new product, 
Saroy High Impact Sheet, to the 
British market. It is claimed to 
have three to five times greater 
impact strength than  general- 
purpose Pei Be ‘“ 

me. of a 


Hatchwood 
a to to 511 Lavington 
Street, Southwark, London, S.E.1, 
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Press, TV launch 


for Smoke rinse 


National advertising for Edwards 
Harlene Ltd.’s new hair colour rinse 
—*for grey, greying and white hair” 
—Smoke, will start on April 14. 

Woman's Own, Woman's Journal, 
Wife & Home, Good Housekeeping, 
Woman & Home, Housewife, 
Woman & Beauty and a demonstra- 
tion of the product in the “Shop- 
ping with the Stars” television pro- 
gramme are all included on the 
promotional schedule. 

Smoke is packed in a counter 
display carton which forms a dis- 
penser. Trade press advertising has 
already started. Agents are James 
M. Greenwood Advertising Ltd. 


New lipstick 


is launched 


A new Dorothy Gray product. 
Clipstick, a lipstick with a clip on 
the container, is to be launched by 
large-space women's magazine 
advertising at the end of February. 
Spaces are to be taken in Woman, 
Woman's Own and other women’s 
magazines. A party to launch the 
oes was held at the Westbury 

otel last week. Advertising is 
being handled by Masius & Fer- 
gusson Ltd. 


Current Ad vertising : 


Monita raincoat 


advertising uses 


the Davy Crockett them 


The “official” Davy Crockett 
Monita raincoat is to be launched 
nationally during this month and 
next. Manufactured by P. Franken- 
stein & Sons, Ltd., Newton Heath, 
Manchester, the raincoat will have a 
special Davy Crockett badge and 
buckle. 

Advertising is being handled by 
A. HL K Ltd., and the media 
to be used imcludes the Junior 
Express, Mickey's Weekly and the 
trade press. Showcards are also 
available for window and store 
displays. 


Heavy boost 


Starting next week, one of the 
largest advertising boosts since the 
war is to be given to Swift's Silver- 
leaf Lard by Henry A. Lane 
& Co., Handled by E. W. 
Barney Ltd., the drive will use large 
spaces in women’s magazines, 

on and provincial papers and 
the trade press. 


CURRENT ADVERTISING AT A GLANCE | 


Accounts 


CZECHOSLOVAK CHAMBER OF 
COMMERCE for Auger & 
Turner Group Ltd. To handle 
UK af for three fairs. 

GEORGE ELLISON LTD. (valve 
division) for Sandbrook, Metcalf 
& Co. Ltd. Trade press campaign. 

INA NEEDLE BEARINGS LTD. 
for Havas Lid. Campaign using 
wide range of technical magazines 
and a number of buyers’ guides. 

LIONITE SPECIALITIES LTD. 
for West Advertising Ltd. 

HOLLOW SEAL LASS CO. 
LTD. for G. J. Lashbrook 
Advertising. Campaign, using 
architectural and building ag 

TRANSPARENT PAPER TD. 
NORMAN HARTNELL LTD. 
accounts for James A, Hodgson 


Ltd. 
Campaigns 


FISONS LTD. using ee 
press, Radio Times, and nati 
dailies and Sundays for spring 
omeon to launch Liquid Green 
fertiliser and Ridweed weed-killer. 
(Mather & Crowther Ltd.) 

EDWARDS HARLENE LTD. 
using Woman's Own, Woman's 
Journal, Wife & Home, Good 
Housekeeping, Woman & Home, 
Housewife, Woman & Beauty, 
television and trade press for 
Smoke hair rinse. (James M. 
Greenwood Advertising Ltd.) 

DOROTHY GRAY, using spaces in 
Woman, Woman's Own and other 
women’s magazines for Clipstick 
introductory campaign. (Masius 
& Fergusson Ltd.) 

PANDA FOOTWEAR CO., LTD. 
using national papers, women’s 
magazines, provincial R Ts, and 
trade press. (Legget Nicholson & 
Partners Ltd.) 

HENRY A. LANE & CO., LTD. 
using large spaces in women’s 
magazines, London and provincial 

pers and the trade pres. for 
wift’s Silverleaf Lard Ww 
Barney Ltd.) 


P. FRANKENSTEIN & SONS, 
LTD., using Junior Express. 
Mickey's Weekly and trade press 
for the Davy Crockett Monita 
raincoat. (A. H. Knowles Ltd.) 

BRILKIE LTD., using Vogue. 
Vanity Fair, She, Everywoman, 
Modern Woman, Woman & 
Beauty, Good Taste, other jour- 


nals and trade press for dresses. | 
(Conroy Wykes Advertising Ltd.) | 
NYLONS, using 


BEAR BRAND 
Daily Express, Daily Mail, Daily 


Mirror, Observer, Sunday Times, | 
trade 


women’s ma 
press. (Alfred Pemberton Ltd.) 

LISTER & CO., LTD., using half- 
pages and whole-pages in women’s 
magazines and trade journals for 
Lavenda wool. (F. C. Pritchard, 
Wood & Partners Ltd.) 

S. F. & O. HALLGARTEN, using 
selected morning and evening 


zines and 


provincial papers and magazines — 
Blackfriars | 


for  Liebfraumilch 
Hock. (Alfred Bates & Son. Ltd.) 


AIR INDIA SLUMBERETTE SER- © 


VICE, using national dailies and 
Sundays and provincial papers. 
(Stuart Advertising Agency.) 
REDLAND TI using full 


colour pages in national maga- | 
zines and trade press advertising. | 


(Stuart Advertising Agency.) 


PARKER PEN CO., LTD., using | 


national and trade press to intro- 
duce ballpoint pen. (Basil Butler 
Co.. Ltd.) 


KRAFT FOODS LTD., using 


national dailies, women’s maga- | 


zines and trade papers for Kraft 
new Superfine margarine. (J. 
Walter Thompson Co.. Ltd.) 

SANFORIZED LABEL, using 
national dailies 
women’s magazines and trade 
le ag (Young & Rubicam 

td. 


ELASTOPLAST AIRSTRIP, using 


national advertising for new type | 
(Clifford Bloxham & | 


of dressing. 
Partners Ltd.) 


REVELATION NYLON SHIRTS, | 
Evening © 


using Daily Express, 
News, provincial papers and irade 
press. (Gee Advertising Ltd.) 


and Sundays, | 


Record Sanforized 

| ad campaign 

“Look for this label and forget 
about shrinkage” will be one of the 
messages carried by the largest ever 
advertisi campaign or the 
Sanfori label which starts this 
month. 

Young & ‘Rubicam Ltd., who are 
handling the account in both 
Britain and America, say that the 
theme of the ads will be: “Not a 
ghost of a chance of shrinkage with 
the Sanforized label.” 

Spaces will be taken in national 
daihes and Sundays, women’s 
magazines and the trade press. 


Two new Fisons 
products in spring 


Fisons Ltd. will start a new 
advertising campaign in the spring 
to launch two additions to their 
range of fertilisers. These will be 
a liquid fertiliser, Liquid Green, 
and what is claimed as a “revolu- 
tionary new lawn weed-killer,” called 
Ridweed. 

Agents Mather & Crowther Ltd. 
say that advertising will be in the 
gardening press, Radio Times and 
national dailies and Sundavs. 
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. Mars add Treets 
to their range 


future the product 
sively advertised. 


Bear Brand step 
up advertising 


Advertising for Bear Brand 
nylons is to be stepped up to give 
even more support “to retailers 
through the coming season. Com- 
mencing on March 2, large spaces 
will appear in the Daily Express, 
Daily Mail and Daily Mirror, and 
the Observer and Sunday Times 
will also be used. Advertisements 
will also appear in women’s maga- 
zines with full-colour pages. Agents 
are Alfred Pemberton Ltd. 


Technical account 


New account for Havas Ltd., the 
international agency, is INA Needle 
Bearings Ltd. The company are 
Swiss and German manufacturers of 
needle bearings; now, say Havas, 
the firm is setting up in London to 
manufacture for the English market. 
A technical press campaign will be 


launched in March. 


Sans for photography 
Times for legibility 
F. & C. for reliability 


FOSH & CROSS LTD 
Printers by 


LETTERPRESS and OFFSET LITHOGRAPHY, also 
MOUNTERS, BINDERS and PROCESS ENGRAVERS 


80-92 MANSELL ST., LONDON, E.1 


Telephone : 
ROYAL 1731 (10 lines) 


Telegrams : 
Printrade, Edo, London 
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APPOINTMENTS VACANT 


SELLS 
require 
another 


GENERAL 
ARTIST 


The man we're looking 
for must have agency ex- 
perience and be capable 
of producing finished art- 
work. Good lettering 
and dayout ability 
decidedly an asset. 


Write stating experience and 
salary required. Send no 
specimens at this stage. 


STUDIO MANAGER, 
SELLS LIMITED, 
BRETTENHAM HOUSE, 
LANCASTER PLACE, 
LONDON, W.C.2. 


. GENERAL ARTIST required to work 


ASSISTANT TO PRODUCTION MAN- 


AGER wanted, age 20-30. Leading 
industrial advertising agency, I1.P.A. 
Pleasant atmosphere. Prospects. Pen- 
sion scheme. Write with history and 
esent salary to 
x 2953 Ad. Weekly 180 Fleet St BC4 


LAYOUT ARTIST 


Man or woman capable of presentation 

layouts, sound knowledge type and 

some previous experience. 

Pratt & Co. (Advertising) Ltd. 
Mayfair 2017-8-9. 


ADVERTISEMENT REPRESENTA- 
TIVE required in the London area 
for a new technical journal, Electrical 
Energy. Excellent prospects for a 
young man aged between 25-35, will- 
ing to work hard in establishing a 
new journal. Previous experience in 
space selling and ability to drive a car 
are essential. Apply to The Staff 
Director, Morgan Bros. (Publishers) 
Ltd., 28 Essex Street, Strand, W.C.2. 


TIBBENHAWM’S 


WANT ANOTHER FIRST-CLASS 


PRODUCTION MAN 


He must be an experienced and 
careful worker capable of assum- 
ing full responsibility for the 
production control of a varied list 
of Accounts including the passing 
of instructions for artwork and 
block ordering. 5-day week. 
Good prospects. Apply in own 
handwriting giving details of age, 
experience and salary to :— 


General Manager, 


TIBBENHAM PUBLICITY LTD. 
244, HIGH HOLBORN, W.C.|. 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 4s. per lime, 45s. per display panel inch. 
APPOINTMENTS WANTED, 3s. 6d. per lime, 40s. per display panel inch. Afi other 
classifications, 4s. 6d. per line, 50s, per display panel inch. Minimum, 3 lines. Box 
No. charge, one line plus Is. covering postage, etc. Series rates on application : all 
advertisements under seven insertions MUST BE PREPAID. Address ‘Advertiser's 
Weekly."’ 180, Fleet Street, London, E.C.4. WATerloo 3388 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant: *‘The engagement of persons answering these advertisements must 

be made through a Local Office of the Min‘stry of Labour or a Scheduled Employ- 

ment Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 

inclusive ao hn he or she, or the employment, is excepted from the provisions of the 
Notificat on Vacancies Order 1952." 


THE LEATHER INSTITUTE 


Executive with specialised experience is required to 
assist the Director in the development of public 
relations for the Leather Industry. Salary £1,000 

-£1,250 p.a. according to experience. Applicants 
should write in the first instance giving fullest details 
of experience, age, positions held, etc. to the Director, 
Leather Institute, Leather Trade House, 17/19 
Barter Street, London, W.C.1. Applications will 
be treated in the strictest confidence. 


ACCOUNTS DEPARTMENT. West 
on a group of interesting Industrial, End Advertising Agency has vacancy 
Technical and Retail Multiple for lady Book-keeper. Able to type 
accounts. Creative ability would be an advantage. ‘S-day week. Good 
advantageous but is not necessary. A salary. Write with details of experi- 
good salary is offered to the right type. ence to Box 96, 10 Welbeck Street, 
and will qualify for the firm’s~group London, W.1, or ‘phone Accountant, 
pension scheme. ere is an excep- WELbeck 5446, 


tionally good working environment 
and an enthusiastic team of colleagues EXCELLENT OPPORTUNITY for 
ambitious young man to train in 


Write giving full particulars of ex- 
perience, age, approximate salary level design, layout, lettering under experi- 
enced artists. Apply with specimens 


and examples of recent work to: H. E 
Boulter Publicity Lid., Stentor House, to Ludlow Stadio, 1-2 Poultry, E.C.2 
+ 


16 Moncrieffe Road, Sheffield. 7 CIT 3942 


EB AN EXECUTIVE 
SPAC UYER APPOINTMENT 
required for expanding London 


: - is available to a first-class man at present 

agency. National and Technical negotiating sales at director level in the 
_ g 000 London agency field. 
Accounts total over £300, Applicant should have the necessary 
per annum. Opportunity for background and experience in selling 
A . advertising—such as newspapers— 

young experienced assistant 
space buyer to improve posi- 
tion and salary. Write in confi- 


which would enable him to conquer new 
venture in the commercial T/V field. 
dence, giving full particulars to: 
Box 2965 


Knowledge of existing commercial T/V 
Advertiser's Weekly 180 Fleet St EC4 


time selling procedure would be an 
advantage. 

Reply in strictest confidence, stating 
age, experience, salary expected and 
other relevant particulars to 


Box 2970 
Advertiser's Weekly 180 Fleet St EC4 


INTELLIGENT SHORTHAND 
TYPIST, preferably with advertising 
experience, and who can work on own 


ADVERTISING DEPARTMENT ASSIS- 
TANT (male), aged 24/26, for North 
London, preferably with some experi- | 
ence. Well educated and able to pre- initiative, required for the advertising 
duce copy in good English. Per- department of the Coca-Cola Com- 
manent, pensionable position. Appli- pany. Office Kensington/Knights- 
cations (in confidence) to give full bridge area. S-day week. Please write 
details of education and experience, if giving details of age, experience and 
married or single and salary required. salary required to The Advertising 
Box 2900 Ad. Weekly 180 Fleet St EC4 Manager, 23 Princes Gate, S.W.7 


2 SPACE SALESMEN 


required by established firm of 
contractors (members of the 
Advertising Association) for 


LETTERING 
ARTIST 


REQUIRED 
work on local sponsored media. 
They must be capable of earning for. studio of London 
at least £30 weekly. Own staff Agency. 
informed of these vacancies. 5-day week. 
Write In confidence to Please write 
Box 2829 


Box 2934 


Advertiser's Weekly 180 Fleet St €C4 Advertiser's Weekly 180 Fleet St £04 


FEBRUARY 3, 1956 


APPOINTMENTS VACANT 


ADVERTISING 
MANAGER 


required for 


BENTALLS 
KINGSTON-ON-THAMES 


Production experience 
essential, and knowledge 
of Department Store 
requirements an advantage. 
Good Prospects and 


Remuneration. 
Superannuation Scheme. 


Write, giving full details 
of experience and age to 
Managing Director. 


ADVERTISEMENT 


REPRESENTA- 
TIVE required covering Manufactures 
of Building Materials. Good oppor- 
tunity for right man. Experience pre- 
ferred but not essential. Box 
2168, c/o Whites Ltd., 72/78 Fleet 
Street, E.C.4 


GENERAL ARTIST 
—RETOUCHER 


required who is used to good work on 
National accounts & would like congen- 
ial surr di & Pp scheme. 
Write or phone Walley Studios Led., 
145, Oxford Street, W.!. Ger 5508. 


COPYWRITER’ with experience of 
writing for a variety of consumer and 
technical sales literature is required in 
print department of expanding London 
agency. Versatile man with good all- 
round advertising background will be 
given every opportunity to establish 
himself in a worthwhile position. 
Write, giving full details of career and 
salary, to 


Box 2942 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT 
MANAGER 


for 
“THE TEXTILE WEEKLY” 
MANCHESTER 


The position offers excellent 
prospects for a man 30/40 with 
talent in selling. 
Please give full details of age, 
experience and present salary 
in confidence to : 

The Managing Director 

** The Textile Weekly ” 

33, Blackfriars  & 
- Manchester 3. 


Phone your classifieds 


to WAT 3388 (Ex. 25) 
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1956 


APPOINTMENTS VACANI 


Assistant Economic 
Publications Officer 
required by 
NIGERIAN FEDERAL GOVERNMENT 


for one tour of 12/24 months in first 
instance. Salary scale (including 
inducement additions) £840 rising to 
£1,530 a year. Commencing salary 
according to experience. Gratuity at 
rate ‘of £100/£150 a year. Outfit 
allowance £60. Free passages for 
officer and wife. Assistance towards 
cost of children’s passages, and grant 
up to £150 annually for their mainten- 
ance in U.K. Liberal leave on full 
salary. Candidates should have 
considerable experience of modern 

riodical work including sub-editing, 
lay-out of illustrated features, and 
make-up, either as journalist or in 
a large commercial or industrial 
undertaking producing trade publica- 
tions, technical brochures, etc. They 
should preferably have experience of 
the handling of advertising in com- 
mercial journals aad a knowledge of 
typography and of the various printing 
processes, including block-making. 
The possession of a University degree 
in English or Economics would be an 
advantage. Write to the Crown 
Agents, 4, Millbank, London, S.W.1. 
State age, name in block letters, full 
qualifications and experience and 
quote M3B/35305/AW. 


FEBRUARY 3, 


} 


GOOD LETTERING ARTISTS required 
by old-established studio. Apply 
Box 2952 Ad. Weekly 180 Fleet St EC4 


LAYOUT 


AND IDEAS MAN 

OR WOMAN 
required by our Studio for 
designing general press 
advertisements. The pace 
is fast, but accounts are 
varied and conditions 
friendly. 

Apply Studio Manager, 

REID WALKER ADVERTISING, 

1 Arundel St., W.C.2. 

COVent Garden 2871. 


WANTED, for Trade Journal, live per- 
son to take i. of Advertising 
Department. 
Box 2957 Ad. Wacky 180 Pleet St EC4 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


work 


Municipal Information Bureau. 
ment Superannuation Acts 


either side. 
examination. 


Canvassing will disqualify. 


BOROUGH OF MARGATE 
PUBLICITY MANAGER 


Applications are invited from suitably qualified persons for the a 
ment of Publicity Manager on scale A.P. 

annum, plus car allowarice according to scale. 

Applicants should possess wide experience in publicity work, be able to 
in an executive capacity, and must be capable 
matters connected with Conferences and the operation of the Council's 


The appointment will be subject po provisions of the Local Govern- 
1937/53, 
Conditions of Service, and will be terminable by three months’ notice on 
The successful candidate will be required to pass a medical 


Forms of application are not issued, but applications stating age 
qualifications, present position and duties, particulars of past appoint” 
ments and the names and addresses of two referees, and endorsed 

* Publicity Manager ” must be sent to me by the 20th February, 


int- 


T. VI-—£975—4£45—41, per 


of dealing with all 


and the National Scheme of 


1956, 
T. F. SIDNELL, 


Town Clerk. 


PRODUCTION MANAGER required by 
Manufacturers in 
Accustomed to hand- 
and considerable 
This is a top level 
and applicants must be 
aspects of 
Own staff in- 
Write 
experience. 
salary required and when available, to 
Box 2944 Ad. Weekly 180 Fleet St BC4 


well-known Sign 
S.E. London. 
ling large contracts 
annual turnover. 
appointment, 
thoroughly versed in all 
the metal signs trade. 
formed of this advertisement 
with full details, age. 


RETOUCHING 
ARTISTS 


required by 


STUDIO 
IRWIN 


Experience in colour work an advantage. 
Fine opportunities for the right men. 
Write or telephone Art Director for 
appointment. 

Studio Irwin Led., 


118, Goasery ee 
Chancery 4/41. 


COPY DETAIL/PRODUCTION. Man 

or woman required with some experi- 
where 
carried out by 
Sears & 
178 Charing Cross Road, 
: Temple 


ence of handling copy 

typesetting is mainly 
ublications. 5-day 
alson Ltd., 

London, W.C.2 
r 608 


detail 
week. 


Telephone: 


Danger — 
Copywriter 
at work 


We don't want a temperamental genius 
but a normal, capable young man who 
writes well and has ideas. in this 
Agency (IPA) we work fairly hard but 
there is a friendly atmosphere that 
most people find pleasant. 


if you are about 25 and have had at 
least a year's agency experience; are 
interested rather than bored by 
modern industrial progress; would like 
to write copy for a range of well- 
known accounts; and want a happy, 
progressive job; send brief details 
giving age, education and 
salary to 


jary 
Box 2958 
Advertiser's Weekly 180 Fleet St EC4 


Stoff Pension & Insurance Schemes in 
operation. 


starting 


TWO TIP-TOP 
TYPOGRAPHERS 


Wanted immediately 
to fill progressive 
well-paid vacancies at 


HAWKE 
STUDIOS LTD 
22 CHENIES STREET - W.C.I 


Please write, phone or call: 


Mr. NORMAN BANNISTER 
MUS: 7441 


PRODUCTION MAN 


An interesting vacancy occurs in 
a small expanding London agency 
for a Production man aged about 
28 with experience in agency 
production work. The post offers 
ample opportunity for initiative 
and personal progress to a keen 
and ambitious man. Salary 
according to ability and experience. 
Full details in confidence to 


Box 2935 
Advertiser's Weekly 180 Fleet St €C4 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


oe 
Lettering 


Artists 


IF YOU WANT 
A BETTER 
POSITION 

AT A 

GOOD SALARY 


phone or write 


NORMAN BANNISTER 
HAWKE STUDIOS LTD. 
22 CHENIES STREET, W.!. 
PHONE: MUSEUM 7441 


EDITORIAL ASSISTANT (male) 


GENERAL ARTIST (male) required for 
publishers’ studio in South London. 
Appreciation of typography and know- 
ledge of layout essential Aptitude 
for illustration and linework an asset 
Write in the first instance giving age. 
salary required, experience and full 
particulars to 
Box 2946 Ad. Weckly 180 Fleet St BC4 


EXCELLENT 


re- 
quired by large Manufacturing Com- 
pany in N.W. London for production 
of House Magazine and other internal 


publications, Age 23-26, of good 
education, with ability to write and 
create interest in articles produced. 
Experience of industrial newspaper 


and magazine make-up desirable and 
knowledge of public relations work 
an advantage. Pension scheme and all 
welfare arrangements. Write stating 
age, education and experience to 

Box 2945 Ad. Weekly 180 Fleet St BC4 
OPPORTUNITY for 
ambitious Production Assistant in 
busy studio. Quick promotion for the 
right person. Apply: Ludlow Studio, 
1-2 Poultry, E.C.2. CIT 3942. 


business. 


PRODUCTION 


MANAGER 
WANTED 


London Agency needs a really live production 
man (age 25-35) to control production and 
traffic of a steadily increasing volume of 
Must be thoroughly conversant 
with reproduction processes and print buying. 
Should be able to control staff and have 
previous agency experience. 

The post is a responsible one, well paid and 
carries excellent prospects. 


Box 2933 
Advertiser’s Weekly 180 Fleet St EC4 


Phone your classifieds to WAT 3388 (Ex. 25) 
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ADVERTISER'S WEEKLY Fepruary 3, 1956 


Ea CLASSIFIED ADVERTISERERTS 


Situations Vacant: ** The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 


ee ee ee ee foe Le 
THREE ae © Oe ee ee the provisions of 
Notification of Vacancies Order 


1952."" 


TECHNICAL AUTHOR | | ART EDITOR 
required to join team in technical pub- | 
| M POR T AN T lications section of ouneey expanding City | required 

agency. Knowledge of electro-mechanical | 


equipment. Every facility given to person for one of the Condé Nast 


who can work with minimum supervision. Write os sf i] of 


required to 
Box 2943 

N EW CR EA i IVE Advertiser's Weekly 180 Fleet St EC4 
} 
CAN YOU WRITE COPY for a bro- LAYOUT MAN REQUIRED. Experi- 
chure on office machinery or a leaflet ence in book advertising essential. 
: about overalls, polish up a radio ser- Must be capable of producing accurate 
vice manual or compile a furniture layouts fast. Copywriting a must. 
catalogue? If you can also write copy Keen young man with initiative and 


on radar and refrigerators, electric ideas welcomed. bt 4 to Publicit 
heaters and electric fans and for any Manager, Cassell & Ltd., 37/8 


of the ower general and technical St. Andrew's Hill, fca 
accounts handled by this busy London - mae 
DO be LAN D Agency, then we should be pleased to LETTERING ARTIST "required “for 


hear from you. Full details of ex- original showcards, cut-outs and Dis- 
rience and salary to The Secretary, plays in Central London Studio. De- 
oles and Parker Limited, Rapier tails of experience and salary to 

House, Turnmill Street, E.C.1. Box 2949 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT REPRESENTA. YOUNG LADY, well educated, good at 
TIVES required for Northern and | figures, offered interesting position, 
TW 0 Southern areas for well-known Export | Accounts Department. Cannon Street 


sen tatte, 
37 Golden Square, W.1. 


Journal. Excellent prospects for area. S-day week, 9 a.m.-5.30 p.m. 
capable experienced man. Application Permanent progressive post. Please 
should include age and outline of write age, experience, wage expected. 
career to date. Box A. 602, c/o Central News Ltd., 
Box 2938 Ad. Weekly 180 Fleet St EC4 43 London Wall, E.C.2. 


PART-TIME PERMANENT ASSIST- | SHORTHAND-TYPIST / SECRETARY 
ANT for interesting work in adver- required by Executive, City Publicity 
tising department of agricultural | Company near Liverpool Street, 


publication (West End ). Some 9.15 a.m.-5.45 p.m. 5-day week. Per- 
shorthand-typing. Working hours by | manent position. Advertising experi- 
arrangement. Use of canteen. Send | ence not essential. To commence 
a note of yore! Suggestions as | early March. oe #° par- 


to hours and salary t ticulars to ae A 43 London 
AN Box 2947 Ad. Weekly 180 Fleet St EC4 | Wall, E.C.2 


ERWIN WASEY & CO. LTD., 


ART BUYER require 


TO ASSIST CHIEF BUYER MEDIA RESEARCH 
in a Creative Department that is constantly expanding an d p LA | S I N G 


there are far greater opportunities for widening your 


horizons than might be the case in a more static group. A ty Ss j Ss T A N T 


Here at Dorland we have a range of accounts varied 


enough to satisfy creative imaginations of far-sweeping This executive appointment offers substantial 
order and we can now offer to two more first-class 


scope for a young man with the necessary 
visualisers the opportunity to avail themselves of the training and exnerience 
possibilities opened up by this kind of post. & pe . 
The Art Buyer we would like to meet is a man with He must have a sound knowledge of media 
some years’ experience and an ability to work smoothly research in all its aspects and be experienced 
with staff and suppliers. in the practical application of such research 
All these posts carry appropriate salaries, are pen- to specific advertising campaigns. His duties 
sionable after a probationary period and offer the will include the preparation and justification 


chance to work progressively as a member of an of media recommendations for a variety of 
harmonious and enthusiastic team. campaigns. 


Write in confidence giving full details of 


- qualifications and experience to 
DORLAND ADVERTISING LIMITED 
18-20 REGENT STREET, LONDON, S.W.!. R. A. Critchley, 

Tel : WHitehall 0112 Erwin Wasey & Co., Ltd., 
Brook House, Park Lane, W.1. 


Phone your classifieds to WAT 3388 (Ex. 25) 


Fullest details of your experience will be appreciated. 
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Pesruary 3, 1956 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


GOOD TYPOGRAPHER 
Wanted 


Whose experience and feeling for type is such that he 
can select the faces and create the layout which conveys 
the quality of the product—whether it is for po 

appeal or ———s toa —— market. is is 


not a chance for a learner. 


We need a man who knows 


the job, and is equally happy working on his own or in 
Please write stating particulars 
of experience, age and salary required to Art Director, 
John Tait & Partners Ltd., Grand Buildings, Trafalgar 


co-operation with others. 


ACCOUNT EXECUTIVE. 


First-class 
opening with well-known medium-size 
agency for account executive to work 
on National accounts. Agency experi- 
ence essential, but age could be be- 
. Ability to grasp 
ullest f 


excellent prospects. Pension scheme. 
Write, giving full details, to 
Box 2939 Ad. Weekly 180 Fleet St BC4 


MAY & BAKER LTD.. Dagenham, 
Essex, require an agency experienced 
Visualiser and Typographer (male) for 
journal advertisements, brochures and 
adaptations ; previous work on tech- 
nical accounts an advantage. Con- 
tributory Pension Scheme. Apply 
initially in writing, quoting reference 
No. 24, to the Personnel 


ADVERTISING ARTIST wanted, wide 
variety of work, a chance to develop 
and finish own ideas and layouts. No 
small lettering. Harwood Press, 21-51 
West Street, Harrow. 


) 


| 


WEST COUNTRY AGENCY 
NEEDS 


YOUNG ALL-ROUNDER 


The person we have in mind already 
has a fair knowledge of Agency routine, 
production work and general adminis- 
tration, and is now seeking to extend 
that knowledge in a junior executive 
position. Please write giving age, ex- 


perience and salary requi to: 
ral nager, Trowbridge, 
Pritchard & ied., Princes 


Buildings, Bath. 


LETTERING ARTIST required (lady 
preferred) to complete a ——— of 


artists working in a West 
"Phone: Mayfair 4567. 


studio. 


YOUNG ADVERTISING MAN wanted 
i and new clients. 
1-51 West Street, 


to contact 
Harwood Press, 
Harrow. 


One of the leading firms 


producing 


cellulose wrapping film 


offers a remunerative and 


interesting position to an 


industrial artist-designer 


The position is a new one and offers oppor- 


tunities for advancement. 


Facilities will 


be given for the study of the various pro- 


duction processes. 


APPLY TO 
MR. N. S. HALL 
BRITISH SIDAC LTD. 
12 UFTON ROAD, 
LONDON, N.1. 
Clissold 6404 


WILKES BROS. 
& GREENWOOD LTD. 


have moved to 


299 OXFORD STREET, 
LONDON, W.1. 


(TELEPHONE: GROSVENOR 7777) 


and have the following 
vacancies for experjenced 


and enthusiastic staff: 


A. Editorial Publicity Executive 


This vacancy is for a senior who 

must have good contacts with the press 
and be able to interpret and create press 
publicity to full advantage. 


B. Artists 
for finished drawing and lettering, and able 
to do slick layouts for client presentation. 
Cc. Traffic Assistants 


who will be expected to organise the 
passage of jobs through the agency and be 
able to report position on current work 

to the executives. 


D. First Class Typographer 


to interpret other people’s layouts 
as well as his own. 


—E Copy Detail Assistants 


to be responsible for organising copy 
despatch in accordance with schedules. 


WRITE in confidence to the Managing Director, 
quoting index letter of the position in which 

you are interested, stating experience, age and 
salary required. 


Phone your classifieds to WAT 3388 (Ex. 25) 
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ADVERTISER'S WEEKLY 


. APPOINTMENTS VACANT 


To the 60 or so 
COPYWRITERS 
who sought 
jobs with 


NS WwW 
during 1955 


There were many of you whose qualifications 
impressed us—but the vacancies just didn’t 
exist. Now there are openings and some of you 
might very well fit them. Applications (in 
writing, please, with all relevant facts and 
figures) are invited from advertising men and 
women answering these descriptions: 


(a) Senior copywriter/ideas woman or man 
with the enthusiasm and experience to handle 
a group of accounts which are predominantly 
feminine or “‘ family ’’ in their appeal. 


(b) Copywriter/ideas man of versatility and verve 
equipped to cope intelligently with ethical, 
technical and consumer products. Probably 
not over 30. 


(c) Copywriter/ideas woman whose limited ex- 

perience (around 18 months in first-class 

London agencies) is offset by unlimited 
enthusiasm. 


Please address your letter (no specimens at first) to : 
Creative Director, 
Napper, Stinton, Woolley Ltd., 
15-19 Great Chapel Street, London, W.|. 


Sit. Vac. for COPY SECRETARY... 


. . . with a talent for typing quickly and accurately, and 
an idea of copy department routine. Good nerves and 
a sense of humour added assets. Applications as above. 
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EXCEPTIONAL OPPORTUNITY for 


| COPY TYPIST required by Accounts 


Fesruary 3, 1956 


CLASSIFIED ADVERTISEMENTS 


Situations Vacant : ** The engagement of person< answering these advertisements must 
Local Office of the Ministry of Labour or a Scheduled Employment 


ADVERTISING 


TECHNICAL 
COPYWRITER | | MANAGER 


| 
required by leading company of | Independent London Mail Order 
| 


specialist engineers. He should be . 
conversant with the publishing of organication requires manager for 
advertising department. 


technical literature, and will be 

expected to act as assistant to the Work consists mainly of production of 

Advertising Manager. Write twice yearly fashion and general goods 

stating age, experience, and salary Jaques, cath edicion having between 

enpoctes ¢0 : 150 and 350 pages, most of them fully 

iMustrated in four colours. Salary 
ate with r ibility. 


Advertising Manager, 
Thomas Robinson & Son 
Limited, 
Rochdale, Lancs. | 


Persons with appropriate experience 


of production techniques either in 
U.K. or abroad should in first instance 
write to 

The Secretary (A.W.), 


young man. Wanted by Advertising 
Department of large West End 


organisation. Completed N.S. Accus- Freemans (London, S.W.9) Led. 
tomed to keeping accurate statistical 


records. Keen to make advertising his 139, Clapham Road, London, S.W.9, 
career. Permanent and pensionable | | giving full details of themselves, 
position Apply, stating previous : ; rience 

experience, age, and salary required, to including age, . and present 
Box 2971 Ad. Weekly. 180 Fleet St EC4 salary. 


Department of the J. Walter Thomp- 
son Company. Previous experience in 
agency or other accounts department 
preferred but not as necessary as 
speed, accuracy and neatness. Appli- 


ACCOUNTS CLERK required by the 
J. Walter Thompson Company. Ex- 
perience in Agency or other accounts 
department preferred but not essential 
Knowledge of production costs an 

cations should be addressed to the advantage. Applications, in writing. 

Personnel Secretary, J. Walter Thomp- should be addressed to the Personnel 

son Company Limited, 40 Berkeley Secretary, J. Walter Thompson Co 

Square, London, W.1. Ltd., 40 Berkeley Square, W.1 


BASIL BUTLER 


want a top grade 


ACCOUNT EXECUTIVE 


Age 35-37, fully experienced in 


servicing important national accounts, 


and able to help shape agency plans 
and present them at board level. 
Good agency background essential. 
The position is well paid and 
pensionable, and offers exceptionally 
good prospects in a medium sized 
fast-growing agency. 
Write in confidence to the. Managing Director, 
BASIL BUTLER COMPANY LIMITED 
78 BROOK STREET - LONDON: W.1 


Phone your classifieds to WAT 3388 (Ex. 25) 
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FEBRUARY 3, 1956 iii ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | SESSEaam0000 


JUNIOR ARTIST required for Pack- 


aging Studio in Hammersmith. Art - ; 
studen inn refe i : | F 
Gusctedes of Gpeaiene, whe’ ete NTS WEED Creative 


desirous of gaining practical experi- 
ence. Write 


Box 2969 Ad. Weekly 180 Fleet St EC4 LAYOUT ARTIST 


ADVERTISING AGENCY requires in- 


telligent young lady as assistant for A very versatile creative man & VISUALISER 


publicity department. Magazine and 

eg agg WIDELY EXPERIENCED, highly skilled. Original 

but not essential. jood shorthand 1 1 . na 

and accurate typing essential. Write - Y y e required on a Free-lance basis 

Box 2967 Ad. Weekly 180 Fleet St BC4 ideas, contemporary layout and copy. Touch of by a well-established London 
DESIGNER DRAUGHTSMAN (London a. : . . agency. 

area) required by leading London a 4 flair for humour, _TY, films. Responsible Must be capable of producing good 

a agra Contractors. Pensionable origination and direction of complete campaigns. visuals. No finished work. 

as! *,* « . 

Box 2963 Ad. Weekly 180 Fleet St BC4 Seeks key position with wide scope, somewhere south. Apply nes 2088 
YOUNG PRODUCTION MAN  re- . 

quired by Fleet Street Agency. | Experi Age forty, family, health excellent. Salary around Advertiser's aa 180 Fleet St £04 

ence in handling copy detail for depe oca awit 

National and Technical accounts neces- £1,700, ndent on | 1 cost of living. 

— BF Aha: Box 2941 Advertiser's Weekly 180 Fleet St London EC4 eT eS ee = 

Box 2961 Ad. Weekly 180 Fleet St EC4 Box 2960 Ad. Weekly 180 Fleet St BC4 


ATOMIC ENERGY RESEARCH RETOUCHING, LETTERING, LINE 
ESTABLISHMENT, HARWELL, in- | EXECUTIVE/PRINT BUYER at 


j WORK, ETC. Freelance artist offers 
vites applications for the post of present working on major consumer | BUSINESS OPPORTUNITIES East Anglia manufacturers reliable art 
Leading Illustrator, to produce good account. Sound experience of hand- service. 
quality ys = exploded pros- ling leaflets, brochures, catalogess, Box 2966 Ad. Weekly 180 Fleet St BC4 
pective drawings for tone showcards. displays, etc., including FREE LANCE ARTIST, 20 years’ ex- 
reproduction and to advise, when re- mailing shots, distribution of show PRODUCTION perience. —_ Exhibition, odoin = 
quired, on general illustration require- material, Also first-class knowledge ad work. Tel.: CUN 
ments within the Establishment and at of national, provincial and technical MANAGERS 


outside Contractors. Applicants should press. Age 30. Advertiser seeks post 
have had a sound basic training in with manufacturer or agency. Must SEND FOR VINCENT STEER’S ACCOMMODATION 
art, considerable experience in tech- be responsible job where drive, 


nical illustrating, including line, half initiative, sincere enthusiasm and FREE-LANCE RETOUCHING ARTIST 
tone and colour work, and knowledge loyalty are r d. South LIGHTNING requires studio, own room or share, 


P n Eng- 

of reproduction processes. Some ex- Home Counties preferred. W. or W.C. district. Could give 
perience of photo touching is desirable Would travel. ° ESTIMATOR service. z 
but not essential. Applicants should Box 2940 Ad. Weekly 180 Fleet St BC4 Simply find the square inch or square Box 2955 Ad. Weeky 180 Fleet St BC4 
also be capable of working from P.R. MAN, journalist and copywriter, em content of the job and the Chart aN eee kee ADDRESS, LON- 
orthographic drawings, models, top experience with national com- tells the operational time. The rapid DON (CITY). Messages taken, corres- 
samples and photographs. Salary will be ies, seeks change. Highest refs. cost calculator gives the right charge mo Men forwarded, use of office, 
ae ae ‘aie ae am Box 2956 Ad. Weekly 180 Fleet St BC4 at any hourly rate. Send cheque or FO ‘phone if mecessary, 20s. per week. 
an ualifica x, ss —— /- in r, 23, Smi 

£743—£873 p.a. (male). Contributory “HAND-PICKED SECRETARIES Ridge, Orpington, Kent, and the unique Ea Ses 100 Pest Dh. BAA. 


superannuation scheme. Five-day available—The Wigmore Agency, 67 costing system with fuli instructions 
— Excellent working conditions Wigmore St., W.1. HUNter 9951/2/3. for use in checking typesetting costs PRINTERS 
and generous annual leave allowance will be sent by return post. ACT Now! 


Married officers now living outside the | TTD ASML ae MCD MATS] | Fo 
_ d ; 


of the MONTHLY SPORTING MAGAZINE 
yr Lm ag o. alternatively, Ft sale. se. national wee 
substantial assistance towards legal currently making a pro 
expenses incurred in house purchase SPEEDY PRINT SERVICE Box 2948 Ad. Weekly 180 Fleet St BC4 
will be available. Send card for 


application form to Establishments for all Advertising and Sales literature, FREE LANCE SERVICES 


E.R.E. Harwell, Didcot, Top Quality Black-and-White and 

Berks., quoting reference 486. Colour photo litho. FREELANCE LETTERING wanted. 
CARTOON FILMS. Key animators re- GOTHIC PRESS LIMITED ao service. Please telephone KNI 
quired for modern studio. A minimum Euston 5845. 42 Osnaburgh Stren i ’ 


~ hd. 4 offered to personnel with (Opposite Ge. Portland St. Station) “ot cae oe ~ge 4. RO MISCELLANEOUS 
Box 2959 Ad. “Weekly 180 Fleet St BC4 15 ere ine Street, Garden, 


pm nee 
ARE YOU LOOKING for a new angle C.2. TEM 6491. PLASTOIC BINDING. Prom 


to sell lipstick, to illustrate perfume, NTED. 
TIER IEa OD | 2 Sunzetck, to strate perfume, | CONTACTS WANTED. Display mano- 
jon is ong | — on the yy two Representatives on a commission 
t S.A. ** Adver- L : “ 
tisement Parade.” which offers coch | tai _Phone CAN 1138 (evening). | waee do all the Victorian types 
Are you month 1,000 new advertisements from FREELANCE RETOUCHER High come from? Read Printing News this 
those countries. (U.K. covered too.) Black and white and colour week. 


standard of work. Part or full time 
SEEKING STAFF? a sha to > oe with periodical overfiow. COURSES 
_ Street, Wi. MUSeum 9072 S1 Ad. Weekly 180 Fleet St BC4 
VISUALISERS FREELANCE LETTERING ARTIST. 
TYPOGRAPHERS Book Publisher wishes to contact free- 


lance lettering artist with easy access 
LAY-OUT ARTISTS ised, are willie to release map con- to City able to undertake lettering for l. C . $ . 


COPYWRITERS tracts with full bookings, plus showcards, book jackets, etc. Please DOES iT AG Al n! 


renewals.. For further details apply write 
Our “ BRIEF’ method of staff Box 2954 Ad. Weekly 180 Fleet St EC4 Box 2950 Ad. Weekly 180 Fleet St EC4 


selection will certainly save you In the May 1955 A.A. Exams, 
time and irvitation. TENDERS LCS 
Phone for particulars N & wenty 

STAFFS ORGANISATION 

111 High Holborn, W.C.1. BOROUGH OF BRIDLINGTON 


et PRINTING OF SEWERBY BOOKLET 


LAYSUE a ao hn — Tenders are invited for the printing of 5,000 Booklets 
con A taeeen aaa by letterpress, in black only, consisting of 32 pases 
Box 2937 Ad. Weekly 180 Fleet St EC4 (10” x 74”) on White Art D.C. 50 lbs., and 4-page 

RESPONSIBLE POSITION is sought by cover on D.C. 80 Ibs. Text in Times 327, 9 point on 
General Artist (25), all-round experi- 10 point body. Form of Tender and Specification 
—_ ee Ses obtainable from Parks Superintendent, 97 Quay Road, 
Box 2962 Ad. Weekly 180 Fleet St BC4 Bridlington. Tenders to be received by the undersigned 

ADVERTISING DISPLAY MANAGER by 11th February, 1956. 
desires change to enlarge experience. 
Intimate knowledge dry cleaning trade, Town Hall, 


—_ <a ping RS -~ BRIDLINGTON. S. BRIGGS, 
front design, interior decorating, etc. 24th January, 1956. Town Clerk. 


neg Son Ad. Weekly 180 Fleet St BC4 


Phone your classifieds to WAT 3388 (Ex. 25) 
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26,000 WOMEN WAITING, or so it ‘a 
seems to those who entrust all of : 
their mailing, collating, packaging ; 
\ and handwork of any re to 
Messrs. F. C. Newman & .. 439 
Battersea Park Road, S.W. Batter- 
sea 7274. 
ervice 
7 : 
‘ 
OtD J . Successes were :— 
Two good passes in Division ““D"’ P 
: oe LS J 
Three good passes in Division"*A”” if 
Twenty-two per cent of all successes 
were gained by L.C.S.-Trained men. 
Year after year our students _— 
eam in the A.A. Success lists. % 
us prepare 
We coach all A. ie 
until successful ; 
also available 7 
a ; 
Write 
DITERALATICoAL CORRESPONDEN: 
SCHOOLS, International Buildings, 
Kingsway, London, W.C.2 


ADVERTISER'S WEEKLY 


Advertiser's 
Weekly 


Fesruary 3, 1956 


55/- (overseas) 


The great moment has almost arrived. After 
weeks of rehearsal, an amateur orchestra 
will present the best-known and best-loved 
of Beethoven’s symphonies. Players and 
listeners will alike be made awaré of a whole 
gamut of emotion, charged with the signifi- 
cance that music alone can give to it. 
Who are they, the musicians? They’re 
drawn from every walk of life : some are 
executives; some operate machines; there 
are students here; men and women from a 
dozen different vocations. What they share 
is the camaraderie of their common passion 
for music. 

Such occasions as this remind us of the 
changing times we live in; of the “ silent 
revolution ” that is re-fashioning our social 
order. These people who—for the sheer 
pleasure of doing it—are bringing to life a 
Beethoven symphony, are, in a sense, 
typical. 

They remind us that the social order is 


losing its rigidity, its differentiation of 
“ upper” and “ lower” classes. There is 
widening scope for the exercise of that 
indefinable quality, leadership. Not neces- 
sarily leadership in office or factory, but in 
many other spheres: social work ; politics ; 
the creative arts. 

It is largely for people who possess this 
quality that the NEWS CHRONICLE is written. 
Here you have a popular newspaper which 
reflects what go-ahead people are thinking 
and offers them a continuing stimulus. 


That is why the NEWS CHRONICLE appeals 
irresistibly to those who are conscious of 
their social responsibilities. Among those 
who read it regularly, there is a high pro- 
portion of men and women of judgment 
and authority. 

They earn good money. They spend it 
with discrimination. Inevitably, the NEws 
CHRONICLE ranks high as an advertising 


medium. 


Illustration ; Working Men’s College Symphony Orchestra 


STOP PRESS 


PRINT DISPUTE 


Conciliation: Monday 
deadline for LTS 


ex, 
NEWS _CHRONICL) italia 


Printed by St. Clements Press Limited, 


London, W.C.2, f 


Business Publications Limited, 


Portugal Street, Kingsway, lor the proprictors 
registered offices: 180 Fleet Street, London, E.C.4, England (Waterloo 3388). 
Advertisement, Editorial and Sales office: Mercury House. 109-119 Waterloo Road, London S.E.1 (Waterloo 3388). 
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~ NEWSPAPER Pe 
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er | (Continued from page 3) 
ae 4 the head of a large publishing group. 

a f > He said: “We are living from day 
us to day. It is almost impossible to 
a ’ know how many pages any particu- 
Re : . i ah lar journal is going to contain. It is 

ie } a 2 ; just a matter of waiting to the time 

a : a SS ile BESS, = 5 ae of actually going to press and see- 
a » ae Y a | ao es ing how many pages can be 
. eee & 

mS : , Ban iF a” de 
i PE > : mm. $5 - ~ . 
" , ie > yee: pe 

F iu gy. ae 
= ~ Se ee al Resolution passed at 400-strong 
a - ; eth LMPA meeting Wednesday endorsed 
ae Sr oes ae ee BFMP call for united action—even 

‘ y ; | to extent of closing down. Following 
d ; Robert Willis’s radio comment on 
a. possibility of reference to JIC, LTS 

were asked if they would agree to 

ei reference to conciliation committee 

- and to requisite resumption of : 
-* ch onl a ona LMPA 

“fully to put matter to 

4 conciliation “if LTS agree by Mon- 

‘ aS ot Gale LMPA “standing 
"a going 
or as far as possible” 

a Rumours about Kemsley News- 
3 papers being concerned in deals 
with other newspaper companies 

a refuted by Viscount Kemsley, who 

; told staff there was “no founda- 

4 tion” for reports regarding future 
a of various newspapers in group. 
os 4 B- +2, + - 
ae press and public tions both 
he _ im and for group. Full-time PRO 
a | also to be appointed. 

a Basil Butler Ltd. appointed by 
_ Godfrey Phillips Ltd. to handle 
ae advertising for Four Square 

a « | tobaccos, cigarettes and other lines 
ae taken over from George Dobie & 

“galt | Son Ltd. Basil Butler handled Four 
ce Square advertising for 25 years. 
me: | 1956 campaign now being prepared. 

My ee 

a | Understood “Daily Record,” 
er Se 2 oe 
ac: | to from 14d. 

3 Increases of 3d. im selling prices 
ey, of three Amalgamated Press Ltd. 
3 —— have been postponed. 
Ske FP rch issue of “My Home” and 
= ae | April issues of “Woman and Home” 
a and “Wife and Home“ will remain 
ne at Is. 

ab: a Fb TORE INS 

a Officers of Newspaper Proprietors’ 
=. : Bat) ation preity . a iris fh. 

<j tioner” to be £56 (formerly £48) 

; from April. ABC figure for 1955 
& is record 24,825. 
i 4 > a es ; ee aa ae sae a a : : 7 - : 


